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Receive: Abstract

10 QCtOber 2022 %The aim of the current research is to identify the dimensions and

Revise: - components of marketing of customers in Iran's tourism industry.

f Ja":‘a'y 2023 - According to its purpose, the research method is applicable; and in terms of
ccept: - . . . - .. . .

16 Mareh 2023 - implementation, it is qualitative, descriptive and thematic analysis. The

Published online:  statistical population of this research includes 10 specialists, researchers,
18 March 2023 - academic experts and familiar with marketing in the tourism industry. Also,
- they were selected and interviewed in order to approve the validity of the
- model. Data analysis was done using MAXQDA 2018 software. According
to the analysis that has been carried out using thematic analysis method to
determine the dimensions and components of the marketing of Iranian
tourism industry customers; 3 dimensions, 8 components, and 41 indicators
have been identified and confirmed. Marketing dimensions include service
quality dimension, marketing policy dimension and tourism experience
dimension; and components including satisfaction with tourism services,
infrastructure facilities, tourism costs, macro policies, planning and
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marketing, The results showed that all the identified indicators related to the
customer marketing dimensions and components of marketing of Iranian tourism industry
service quality customers are effective.
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Extended Abstract

Introduction

Today, tourism is considered one of the most important and effective economic issues and one
of the important and prominent communicative, social and cultural factors in the world
(Mohammadi & Mirtaghiyan Rudsari, 2019). In the past years, the importance of tourism at
the international level, both in terms of the number of tourists and in terms of foreign
exchange earnings, has continuously and unprecedentedly been increasing. Service quality
has been emphasized as one of the pillars of the competitiveness of service companies in the
tourism industry. Therefore, using a method that can be used to measure service quality has
always been important (Huong et al, 2017).

As one of the leading industries in the world and one of the fastest economic sectors, tourism
industry has a strong driving force in social, cultural and economic fields, and the ability to
shape and transform many organizations. Among the factors that can improve the
development of this industry, there is the use of tools and effective parameters of marketing.
Therefore, the need for research on tourism marketing is raised more and more (Shir Shamsi
et al, 2020).

Therefore, the researcher asked the main question: what are the dimensions and components
of marketing for customers in Iran's tourism industry?
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Theoretical Foundations

Tourism refers to the set of trips that are made between the origin and the destination with the
motives of rest, entertainment, recreation, sports, sightseeing, business, culture or spending
leisure time, and in which the tourist does not have employment or permanent residence at the
destination. In general, trips that are made with the above motivations and involve at least one
night stay at the destination are called tourism trips (Argha, 2016). The issue of motivations in
tourism and the choice of travel today is one of the issues that occupy the minds of
researchers in the field of tourism, forcing them to try to learn more and more about these
motivations and dreams that make travelers spend their time and money in this way
(Hoseinzadeh & Heydari, 2018).

Han & Nhung (2022) conducted a study titled "Vietnam tourism satisfaction: comparison
with other countries in Southeast Asia". The statistical population was electronic tourists in
Vietnam. The results of the research showed that the level of satisfaction with e-tourism in
Vietnam was at a higher level than the neighboring countries, and this was due to the
improvement of the quality of services provided in this industry.

Moon & An (2022) conducted a research titled "Usage and satisfaction motives and their
effect on the attitude and satisfaction of e-tourists: a multi-level approach". The results of the
research showed that the optimal use of the electronic tourism system had a positive effect on
their satisfaction and attitude.

Research methodology

This research is applicable in terms of purpose, qualitative in terms of data collection, and
thematic analysis in terms of research implementation method. The statistical population of
the research is 10 specialists, including experts, researchers, academic experts and familiar
with marketing in the tourism industry. Also, they were selected and interviewed in order to
fit the validity of the selection model, and using the field method and dimensions' semi-
structured interview tools, primary components and indicators will be compiled. After
analyzing the interviews, a total of 3 dimensions, 8 components and 41 indicators were
identified in line with the research objectives.
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Research findings

Data analysis was done using MAXQDA 2018 software. Based on the obtained results and
according to the qualitative analysis, a total of 3 dimensions, 8 components and 41 indicators
have been identified and confirmed. The dimension of service quality, the dimension of
marketing policy, and the dimension of tourism experiences have been identified. The results
showed that, according to the interview regarding the indicators that influence the dimensions
and components of the marketing of the customers of the tourism industry of Iran, the
extracted components related to the dimensions and components of the marketing of
customers of the Iranian tourism industry are effective.

Conclusion

The current research was carried out with the aim of identifying the dimensions and
components of marketing for the customers of Iran's tourism industry. The results of this
research are consistent with the results of Han & Nhung (2022), Moon & An (2022),
Cavalcante et al, (2021), Balal (2021), Manavi (2022), and Abkhiz (2021). Sharmin et al,
(2021) showed in the research that interaction, trendy trend and electronic word-of-mouth
advertising indirectly influence satisfaction through mobile usefulness and ease of use of
mobile phone. Also, mobile usefulness and ease of use directly affect satisfaction, and this
significantly affects the intention to use these factors for sustainable tourism marketing.
According to the obtained results and the identification of the importance of service quality
aspects that include satisfaction with tourism services, infrastructure facilities and tourism
costs that have the greatest impact, it is suggested that tourist accommodations and
organizations consider such things as the physical environment, tourism destination, tourism
costs, tourism accommodation facilities, creation of recreational and sports facilities,
e-tourism, security, health and hygiene, etc. to create a better and superior feeling among
permanent tourism customers, and try in the field of these facilities to improve the quality of
their services to customers. According to the results obtained from the marketing policy
dimension, which includes attracting domestic investors in the tourism sector, removing of the
obstacles to foreign investment in tourism, large investments in tourism, regulation of the
tourism industry, regulation of strategies based on the distribution of attractions, provision of
trained manpower, determining the standards of the tourism industry, monitoring the good
performance of work, etc., to improve these experiences for tourists as much as possible and
help to improve tourism.

Fatemeh Ahmadi, Ahmad Askari, Alireza Rousta: Identification of Dimensions and Components of Customer
Marketing of Iran's Tourism Industry with a Quality Method




7 <

g Y <

79 S S e 38 (9 ST b1 4ol fucd -.. \E

R A S O s ebm
eISSN: 2980-8359 g oale

955995 b U1 (5 K0 ¥ Cabo by (U 13 Al g0 g Syl (Ll
i‘rmj)wxl: ¢ r‘rgs)gu:u\&" ¢ ‘6M>|4Abb

Ol e S 0 3 ¢ ol 33T ol ¢ ST Ml ol g ¢ S8 550 e 03,5 el 75 (5 gy -

Ol e 25" 0 i ¢ oDl 33T ot ¢ AS™ Il g ¢ G 550 o a0 5 5Lkl —Y

Ol e oY e oDl 15T o8l 03 Y ol g 0 ko 03,5 Hb skl Y

Ol Ol ¢ ol 313T ol8tils ¢ udd g domlg o ko 03 8 Lokl —F

oS> VENVAA 1Bl 58 F b

iy il g Oyl 6 K3 8 o 0L st gl slaadle 5 bl glalid sl Jhagh Cada VEVN /Y0 15,50 &6
ML@‘)MM}W}: Cy)‘ ‘Géﬁf“ﬁ‘ °}rz¢:>j‘)65ﬁ)l§‘QTd4A4{4?jl{uu}‘;; \F'\/W/Yb:h’zﬁ‘&&)&

LLaT 5 s paaiie O Kiasy Ololid S 08 5 5,5 Ve ks tagy ogl bl amaly TNV KT OUS G000

ol 0T b asbian 5 ol Jio Jlzel Coals gt omen (6 K858 o 53 b3k
30 3 o 4 e 5 .23 8 plail (MAXQDA 2018 (slalblp 5 31 elizal b baesls Lo s s
Y el oaT 3 |l 4 Oyl (5 8838 oo O e o513l sl o 5 slad ol g O ymiae Lo
Gl oy (Slodst kS iy Jols b0 sl ol odd Aol 5 ololid Lol FY 5 e A cln

(5 S £ Dlodst Sl ol sloadl 3o impan 3o (5,583 8 Sl 25 5 Sk S o319 wuls”
3550 e 5 Gip by (O G b (K F Glaaie (gl 5 DS X5 5 o o 5L
Slearls aan S ol 0l i s 8 Ll GLLL 5 Sy (s K 8 Kb IR 8 Sl Sleds i

el S8 56 0 ) 6 K 8 Cmias 0 e b3k slaadd 3o g sl 4 b gy e od olalid O e

Cxio 0L e b5 glaad) o 5 sl ololis (VP ) Lo e clin gy cdan] (6 St caabs cgdox] (APA) is”™ dbiw! dlo ! @

F50 AW QI S o il 3 o 5T ol eliloas . iS5 S5, b 0t 6, Kis S

d .| https://doi.org/10.22034/jvchm.2023.389054.1058 . https://dorl.net/dor/20.1001.1.00000000.1401.2.4.3.4

Creative Commons: CC BY 4.0 Ol 5 5 ST Sy e el 1y

askari0048@yah00.com : _fues! R ORI INAPNTIYE

S 3,555 b 01l 6 K3 8 Cario 0L 2k o150 (6ls 4l sa 5 bl el t sy Lo de (6 St ol (gken! 4aboli




A9 S S e 38 3 ST 35! 4ol
https://www.jvcbm.ir

.

400

o 53 (b s elol ((BLsyl a5 ogr Jolse 15 530l S50 5 g Jilo 51 (S (5,885 8 05500
35 6,883 8 Coenl a8 OULe > .(Mohammadi & Mirtaghiyan Rudsari, 2019) s 44 s < suse Olg>
2351 a3l 3 able g ssbas 5 o)l gen (6301 T Blowd 51 a5 01 Ko S sltas Blowd 1 o Mol pelan
035 AT 3550 53 6,803 5 Lo 53 Sladtst Glaoly (6 0 sl D1 1 (S Ol 5oy Dledst LS Sl
033 Cuntl Flo oyl san 35 (6,800l ) Sledst S Oln OT &GS 0 &8 sy 6,8 80 5y ol 1Sl
Sl e pde 5 Salbse 53 Sie 5 e Jolo S5 Olgiew ods STl iiS o550 (HuoNg et al, 2017) ol
s 3l o 6 K3 8 Glaolile Ol pde Lol slaasuis I S 5 sey sled 4 Slts glaoble
S g O e 4 Son oS o g €11 Ll g s $STpal a8 sl Ll s JLs @ oyl pen SLIL
SosTealp U5 & oS s wibs Ss8 (ml) L 53 s Jlts ey Gl wee ol
Najafi Zade ) Col Ll Cws e (55 S o 4 Ll oo ls 15 O i (6l a5 Slods 5 Y guames
e ) s dim 53 Bd 3 S s 5 2 S 05 Ulge 4 6 S 8 o (& Heydari, 2016
Calibee glay 4287 55 el s o S Olge w0 amil g g ol 45 By Loy a8 0950l 550 slaul 55 (Gledes
(Nargesi et al, 2018) 5 .5 ;| 5 4> 55 3, 40 Olg>

O 4 Jladl bl s odidyy (oS 2 5538 b 5 (Sin ol slal K 8 s S
o (Tabavar, 2018) coul ¢ Kis 5 oo JUT 51 )b i Lol il 53l (olasl (glaale st Ibl
2 OGS (68838 i 53 g e Oy &S 1 sl Sgline Ko (sla i plad b 5 85 8
sl 55,03 5 pm Sler gl 53 ) Gloj a5 e b 4 e e ) O OT & T ples Ll
.(Mohammadi Yegane et al, 2016) 33 8§ axw 5 o b 5,05 3L b 5 GO (glaoksl 4 (s K> 5 dolin
S35 5% gkl Gl itn i S S s Ol o S S (S Olses 6 S 8 Caio
(sl s 1y g3daze SLOE ) 58 S5 5 a3 JKo Uy csalasl 5 SKim o ola] Sladin] )3 (555 S s
el G5k e e elsly 5 Wl (68 S iy 55 | St (ol a5 il 0 45T ol e dlar
(Shir Shamsi et al, 2020) 53 5 o+ & Jas (i3l b (6 553,53k oslys i 55 Ols 550215)

L 528 8 53 Cmio ol amw g (5l obuliL 457 das e 0lis Slallas s 5 6 Ki3 5 e Olojlu Soliios
S0 adlaie 0T (6 Kb 8 (Slac kb b ailaie o o 0S8 Lo sl oS el ()95 ailaie
5 iy adge 93 Cute 36 &7 5405 e Ol s (Tabavar, 2018) .(Ai Gharlu & Ardovan, 2016) s 5 eilulis
(Kamau et al, 2015) .4sb o ol I 6 K55 Cnio 53 LOT & i 1 i 4o 5 033 e S5l s B
(oo il g0 oS Wiy domts ol 4y 5 iztsy OS85 8 o Ol 53 Jebod 4 b3k @l gy b
B o 01883 5 Sl e Sl 5 o 53 SIS 5 (SO0 Malsd cps e O (Dledst 5 Y o
slal o et 5 5,50 651365 5 6 53,5 b3l aeaT slad o o7 A5l 53 OLIKen 5 gamss 3515 g5

4 @ls > (Nasimi et al, 2019) 5,15 35 Jls inn 5 Sote dlaly (5518, 551365 X858 UL aseaT

S 3555 b 0l l 6 K 8 Cri O 2t bI30 (6ls 4 gn 5 slal Lol t gy L de (6 Sus e ((gben] 4abrls




g
79 S o gt 38 (9 ST 5! 4ol fud .'.
https://iwww.jvcbm.ir P S

_ o
Slaael 58 cplple 38 5 s se dolie Sl 1) ezl 01K 8 05 e 62l sle sy el
s ST (6 K £ glar b Colal 4 Oy 53 (5350 g 41 15 on 215N 63,20

3 e s 3kl 5 Sl a6 ge sl SHE Ll 5,583 8 slaadle gl 5 ol 1 b 5 ook 0Ly
b Aol Sl s S el Gl gy &S sl Sy pel S5 53 e (Sia b Olgea st Ok L
4 a5 Ogeh Ol & Cod GLaT 5 Jgo § 50 50 Ol OT o () 53 L sn o7 35l psbae Sl gladl
Lidu 33 5 a5 1) 0338 S8 Cmio Wi o & alpe dojl 5,57 Sy OT 3o Jole (55
s 5 ke ualiae aen b o Kas § (Khalili, 2011) ol s Lok Ji3e sba el 5 baylil 6,8 8,
Coonl 6, K855 Cano 0L e ol Ol ol 53 3550 Sled 4 (@bl loe & (ol iy 0T 55 o
58838 DN a4 (s 00l SIS plad (il (e sl p 5 (b3l ST 15 el or slos
35k i) Slacdlab a1l Ssle oIk ol SLLIL Sl 5 Dlles el K 8 Ol
Ob e Culd) 45 (SMged 5 Codta Jgua (glaat 3o (UGl cbodst (ol jo1 L olan 15k OT OL e glajls
L 4 bOT cub 5 Ol tie jl cols 05,8 gl o (108 Cods glaaali p ol I8 cpl ajls 5 53 )
2 imie ol Gl el (e 0586 0s i las 4 5 b .(Mehdizadeh, 2016) ol Sleast S o3zl
ool gl Gimen bl )y sl 2B 3 g g An3 5l 5 sy 3590 |y il g 4ed g &S (Ol s el

3313 5 on S8l gn i Ol (5,85 o 0L 2ie Gl slaadl o 5 lal oS

S s Oyl

(B i gl el b dade 5 T oS 35 4 SWaS s 48 gazme 4 (g K3 S
Jlzsl dada 5> Sas 8 et 0T 55 55,8 oo plil el 3 Sl OIS 5 (Son b ool oMy e 550
1 ezl 53 Sl (b &S Jilim 53,8 oo plowl G (slae 1N L 87 (Gl 3lee ST by 35105 13 bl
S ol Gl K5 056 & S 1 i (Argha, 2016) 345 o ol (6 K3 8 i (il axils JLs 4
5 D 3ln slae ;K 5 SUISLl el 0 ol e 36 ot )6 Il 53 4 S 5 03 Oladl 4 5 3550 0 5o
Bahari et al, ) Coul il 3525 Sl pal g Ols 53 o)l 3 (il 035 0 F LS (Edlos 5 Soe oo Ll |
(2019

Sy st (550 SV &5 O gmen (Fann L &S anm 5 b 53 sla 5387 (sl 0s 4 6 Kb 8 Cnis dn
&l sl (LYs Lo Sl (Masri et al, 2020) 5,05 15 Cu sl 53 Llanlgo I gameacSS slabl 5 (5 e
Coloy Sl prmen 01 K5 S 6)-?;'-‘*@ AT 5855 5o Gl A8 5 dtr o gpastar (S plee gla )l
S el Sy Jale 03Kl 3yls s 05K 1 oL Gl S e Ll Ks S sl 1 de ol Juol>
3sho oy 313 0 15 OS5 o ) b &S og 5 080l pimmen IS 0 IS 5 L3S0 e |y Ol L,
o) Oliimes a3 45T Sl Bilao alez 5105500 & plae Slssil 5 6 K3 5 53 o ; Kl dliens .(Jami, 2019)

S obay 5 1o STl cplosbys i 51 i Sa) o b azdls Ly 30 4 1y boT s S gk 5 a1y 6 K 8

S 3,505 b 0t 6 K3 8 Crio 0L 2t 5L (6ls 4 sn 5 bl Lol t sy Lo de (6 St Aol (gken! 4aboli




A9 S S e 38 3 ST 35! 4ol
https://www.jvcbm.ir

Hoseinzadeh & Heydari, ) 315 0 AKS 4 cdules au 30 oy opl 53 1) 55 Jg 5 S35 B syl a1y 1) O pluss
ans 95 Jsb )5 Wish o axlse UaQT‘.fd.}}ig- sl aSs! 5 boT Coale (5 2y guse o)l s anllke (2018

rsbin s W5 o 15 Sayssdee il 53l ekd £ e 51 SlWlan 3 gr (£ 5d g0 ]
(Khalafi, 2017) 5,57 wal b S o &S 5 03 5 6,503 5 sl dls 43 sl 3l o iSul oS s 4 LS (6l

«\:#TGS,;959,-ab;atgh)};z{ﬂul{M“Laazfl;:wL;ﬁ.:;ﬁj\;,iu,no\j;pl{&}:a(Han&Nhung, 2022)
eﬁg;;ﬁﬂéﬁisfjgiu)olks!soww@u.x:ﬁrt:wpéigjjﬁlolﬁistL;)Lonlq-.v\bbrl?d\
°>}6WQ’.‘)>°-&‘45‘)“’“‘4"C«:j;’xée}‘g_gwf‘a‘}°>}e<.€;9l€cb*‘)3)‘}?““6h)}*{4i¢r*5(‘t%})-’

R
O K858 ol 5 25, woT Lt 5 oSl Culs, 5 esliuh Olye L aas (Moon & An, 2022)
2855 S (6 K 8 sl gy 03litl Ol o 315 0L oo s sl plondl 1 goebanw i (63 855 1 S S
el ails e Sb 0T 25K 5 ouls,

S S Glao g Slls p edseSal a5l 5 Sledst CudS ST gy Olsie U tags (Manavi, 2022)
St ook ST pal 555 5 ladst oS 31 0L g ol plasl (0SS Ol sl b (6 2 by il 25 daul e
S o 6 5 il e oy ey ) 01,85 5 il 535 lskne 5 e 3T (SGs S lare 5 DS
S oS 3l Ol s sy 1 A s 16 s S a2 yI5b Olge L s e s (Sotiriadis, 2021)
5 L0l S ok 1 L B 0 2o il & dalte Ly pda b GL5L SOl I Glajludkir 5 el s
5 4 g 3 SO Ol e dasiie b3l CBL s gl sl andls ) Sl ge cp ti B ASL axdls (Oladn3) ¢S5 5 o 3l
s 5 01 K5 & claial 5 5 5L el a1y plaasl e Ty e OT 3y b 5187 558 g0 o5 e
Slac s 56 A o b5l 5 RSl (i aie ke (5540l 5 ae ol 5 Colulal claile
s Koo baslg e s 6 Ko § 08 WS el (glasal 5 la 336 4 b5k

sl b g Kas 8 s (g Kas 8 anns ol bbb Olge b s Giss s (Hall &Wood, 2021)
A 3 g 5 BB g N5 o SIL ) LU & 35 0 Nl Lzl CeSSb g3y o s gl I
ol s roman Olo 5 Lab 55 35k JUasl b b Ll sl acsls (gladlatn oo b o e 55 6 K53 S s
S o e plie Lo 3 OT e g a5 L

e i 3 8 b s b oL he o)y Sledst &yl ciS SE ) Olge L eyl (Balal, 2021)
adlge 53 b Oladst kS e (613 e (Sas 315 0L gyl 5 plonil (g Los ia (535 90 aalllas) (suktezsl
3575 N3 nn St & i 5413005 5 K53 S Caldy o omen 3515 5 m s (6 e 551365 5 Kis S alsy

.b)\b

S 3555 b 0l l 6 K 8 Cri O 2t bI30 (6ls 4 gn 5 slal Lol t gy L de (6 Sus e ((gben] 4abrls




g
79 S o gt 38 (9 ST 5! 4ol fud .'.
https://iwww.jvcbm.ir P S

5oLl (Gann 5 b (5555 Slads oS 1S sl o 5l OLaS el Lls pl O 50 Ol 5355 0l K S

33133 5 (5 lskimn by 08 5o pm Dol 53 (3555 01 883 S (el

G (ol 9
g5 ) R Sl s A5 5 AT ISE  Weals (65T e oo i 51 ega )8 s i 51 Jhagy ol
pamaica O Kin g Ollidy8 ol 08 s 1 8 Ve s bl amelr il s Ogende o iasi
a5 ol 0T bz 5 sl Sk slel ol latnsy oo (5 K55 8 o 3 lsf5k L 1T 5 A&
Gb S OT bl 5 (6 K & Camir OL e bk aiti 5 Slosl 5550 55 SIS Sladlas iagh opl 5> b
5 badje bl Aastle aes alan S5 L 5 Sl Siay 5l eslizl b day e 55 5 88 Sy pe Ose o
53l (VI j & (OB 5 bl 5 05t ooy ) s 51 S (pl 53 s oAb dal 5 o 56 gl (sla st s
Y ¢ gommn 53 Walae Jowt 51 ey o 03l graly Sl oS 0151 55 (6 K 8 i 0 e 3l (slaadl 5o
Sl ple s Sl eslizal b laesls i st ol As lalid Gios Ol glinly 3 el FY 5 ailie A ey

s 5 el MAXQDA 2018

9 (Slasdl
alas a1 ise fols & Sladsde aslsl 55 & (sl 4,5 Oy alas Vo sl ey ol s

w}\:’-ﬁjjb d‘}:@ ‘)J;;\A J.a‘fﬂ\f-\ibjf€}lm L\AMLMJ:W)‘W‘W‘ ol oJ))TC,wJ‘ oS
:@h.\sTﬂj);éJE&\T&\dj.\q-;.:;'jQ\ﬂléﬁibfwogpd\iﬂjlf&bw}j.>L~.|.>;

@‘GMTJAL{)}ENAW)JC‘J{JAd.:a)u\d‘jbﬂolﬁkAJJJALQLAUA}-LZ}AAJEA}J‘.N‘(\)J)J}))

L&?L&}L&d}ﬁ)bb&:\)) r.;.hl.u Ls;‘j‘fé A d}b

Ssl? la oo 4 3 sbal
¥ Kas 5 byl sl Sleds 5l culs, CuiS

5 6,505 8 dake (S Lo e e

9 u\nﬁ.&ﬁ)))‘.ﬁ.ﬁ\.}‘)y@‘.ﬁdﬁ-

sS85

S 3,505 b 0t 6 K3 8 Crio 0L 2t 5L (6ls 4 sn 5 bl Lol t sy Lo de (6 St Aol (gken! 4aboli




9 ot e 38 (9 BT 5T Aol _ked
https://www.jvcbm.ir

)
=
*; &
S, 5
3, A0
Py 5505 >
oNiL3

Sslp la oo 4 3 sbal
W 55538 (glaay 3
4 X5 8 2ol Slunuls
v 303 3 e oS sl
6 S0 S (5 Kas &
\K el
q g 5 Cwd
y PN IO
A Calsl glaas ja
v LY 4 5
SAE 5 sl
v Sledst 4 3o
¥ J& 5 Jom slaay
% NS sla 1 sl s
So55S
v GLolle b g, 5 byl il 3l
L b5 o (Mallos 5 sladlae

sS85
¥ S 3 3 I e e sl I8 ol

ngi.'z.sjf Y Sl
v 23 ol S e s &l b= $E

TRy ELBBL
o 23 ONS Slag i e

Ty
¥ dﬁisfw" : Ql)ji.ar.}é.;?
b L3l m 58 olal  Las ol o fos

- Copke 5 S0 by

v o3 ise] Ll (55,5 el

S 3555 b 0l l 6 K 8 Cri O 2t bI30 (6ls 4 gn 5 slal Lol t gy L de (6 Sus e ((gben] 4abrls




9 S S o 30 g ST b3 4l bead -.. ??
. psveRmt
Sl b L ad) 50 sla
4 K3 8 Cnio sl Lkl s
F Sl (oo s
v 8838 daie 5101 S5 8 4 s
¥ Olas & Olas OLls
o1 3,8 5, 554
o Lgﬁi:f-@q‘;)blé)
Y R85 8 Lk 4 i 3 el
y R3S Gndy il K p
v X5 8 daie Kia 3L olsT
6 G5 Jame 5l bl g5l a3 | o Kas S Kn s
Sl
F Sl sl L 5Ll wle s RN
? Ol oo dnsl b foles
o B8 o ooyl 5 Sy
° e Sl
\ N - S s
Flazl sl bl s Slds
¢ S £ ks
o s &85 8 Gk 5l bl s Dlads
KN

| OH\.ATAJ BE) szb CL.J:‘ d}b W

S 3,505 b 0t 6 K3 8 Crio 0L 2t 5L (6ls 4 sn 5 bl Lol t sy Lo de (6 St Aol (gken! 4aboli




TyNe®

TG s S ke 90 (9 BT 55! 4ol fucd
https://lwww.jvcbm.ir

30)
G
3, A
Ounyw 37
ONILY3

“«. W,
&

Ay

40

?,
%t

>
Sl o li 6l o k5 gLl Jgar Y S
Code System lops | 260> | 305 | 4o | Sops | Bops | 7ous | Bops | 9o, | 106, | SUM
g @Dbﬂl 3 8,500,5 Caie Wi selul; i}
v Cgus S S Gl 0
v Cd sl s wlads 0
Cd S lo ol 5 Soly 1 5
Ce shuze wlals 1 5
g seloz=l sla as 1 1
g JSsS wlels
Cl gl 5,80 8 1 1
v @ s in S Kia 0
@D Stn S iy Sl Sidd 1 1 1 1
@D 5,58 raio Sim)d b oo 2 1 1 1 1
B s bums bl il 1 1 1 1
T siliwly Slaly s 5 5l 1 1 1
E Wl amsls Ly Jolss 1 1 1 2
v G ulSan S el
Cgl 5SS vade jl OS85 1 1 1 1 2
Cylulas @ ulas wlals 1 1 1
Egl s5,58,8 Late @) S )lslag 1 1 1 1
@g 58,5 1ade @y 4o jl s 1 1
BTV P FRE Y EC RO
v G cupin g S, Aoliy
Ed oasls gujw pwlwly a1 1 1 1
Eg oaus Gujgel (sl Sy 2 1 3 1 1
g os,Sunn,S unio wSlalailiaw 2 1 1 1
T a5 olol g 3 0o Ul 2 1 1
Eg Silw uonas 1 1 1
v G oS sla SIS ol
Bl 558 VMS oslans lis ol
Cg e wsllallpy 5 wlaghis
gl S )S sy o ol i
EdsSinS pulssliSa
Eg 5,585,8 5 0US wsla os)lis 2
B 5)50s,5 cumio Olyde eulis 1 1 1
v Cgoloas wauis 0
v G uly pj oUlSl 0
G 5,880 8 szeldl wlusuls i 7 1 1 1
Ed sadiig 9 i GSlel sl 1
Ed sSuig i8Il 5,58 ,8
€9 ol
Eg ilags 9 el
Ed sS85 b hiso Jeliw as
v Eg s, S sla auya
Cg uoldl sla aigze
G LaVIs auja
Cg Sloss aiya
Ed Jai 5 Jom Sla auje
v Eg i S wleas jl culs,
ol S8 arniS jlw 1
g nado | S8 siad e 1
g LS bl sla o lpe 1 1 1
Cg 5,880 ,8 vadio S e 1
Cgl5,50,5 vade 5 sl 5 e
Cg s )Sis)S Slaaa
2 SUM 29 23 19 28 24 20 24 23 19 41 250

L I S B
—
—
(8]
—
e e =

o e e e
Gy~

e
OO Wb O

e e
—_
—
e
O £ G on

-
—
-
—
-
e e e = R
e B e |

L W e
— -
— _
Lt B o L o
—
e e
— - e e
— —
-
o e e o e e e e
—
(=]

L R B B B " B =

—
-
—
—_

e e S R e

lesls Julo 51530 p 5 55 O gte Jubod 5 AuT 5 oy OLL @ O gae Julows O 50 (6 5 Ll 4 Oy 51 g
Wl 5 S os g slaadl e ol (s b5 8 plnil Yo Y MAXQDA S

S 5555 b 0l l 6 K 8 Cri 0L 2t 130 (gls 4l gn g slal Lol t gy Lo de (6 Sus e (gben] 4abrli




79 o g pho 33 9 BT (351 a0l _bad
https://iwww.jvcbm.ir

2 N

]

€] i ) s f a S
K88 e 3 e i el @] iR Py
SEPY : i
el \ @ ([ B
i S e o J 30 Sass s S L g e s S sl b 4 el
A [ / ; ; "
‘!\\\\“ \\\ * .'I //f I r / . .j;‘-:ﬂ; g
@ -~ \\‘\.\_\ ".\\ | I.' /./ | __.-’" / ",./'/
S f wrlf o jew hmﬁ""---.,__t‘“‘-\\ \ 7 / / " !
= :_____—— . )
EFLERK SO T JOR e — ST T
B Mall y shilie gDl b 5 5 BLI 415 R L Sl S iz
] \ // L\}_]
N . /
Gl \. \ N o
b — ) R wtinn 9 P Ul by

AR E s s I b il g, L P :_ e i
Qe—— &+ B

Ol o 5 Bk S s DU fe b5 S

; s i ; TS gl g M el ; T T R
$RBE e I gl e T SRSIT J/ | LN\ N\ e sinf
a | N
P o | ] ' S B
e bl AT gt ' st ¥ ; b N\ e iy pr! sl
/ @] = Sl o g @ .
Ko ) BafeaSay/ /| B 1
@ V4 / | \ Ly pde g sy abp __ J! e @
/ / / | N —
5998 s i V220 T N N o R AP
/ f \ o
¥ i / | N\ SR s sl i i
€] J;—'u;m&féi“, b .;_'.'r;h__-...;,l bl g5l Koa b EY “\\\
YL ST gURIPIC A — ’;; + @] \\\‘
S sl b oo (O] stes il Gl 58 el @]
Wb daale b d . . .
S bty B g 5Ll o byl fb"l g gl laail= uif el sl r&.a

S5 dmi g Lo
S § 5 iy 53 oy 285 (6,83 8 St bl o (6 e ol 5055 (6,53 5 Lo ¢ il 5Ll e
355§ S 8 o a5 L B 5 sLoml () 3 -5 0 215631 5 5 B G e 5 315 5558
oo Sl o s i S (Cded Cl o Sl (o055 5 (F93 25w Ol Salos 5 e 9 Ul g Sy ke
85 3ol (5,883 5 Lo Dy e 5 a1l s ¢y il 5 LT dgd (s 52500 dla b Salen
S 5 ol s Sis 8 sl Ll (53,5 5T 5 508l ¢ bl Sl (S plol (5 S e
D)) 5 01,3 & Calbl Jous 35031 5 Sldol 5 (6 olons dmn 5 J s 35 o guast w313 0dge 1y ol 5 Sl
Goe Ll AT Sl 5 Lol S0 5 STl 6l I3 5 6,80 8 Slas s 5 Mg
OLSG cad ( guamme Jals 55,15 555 J S Coni 15 0T Olajl &8 sl (Slodkos Slboe (gla ki g 125 (512 o6 587
.;.M\u.gts,gﬁf@Ms\o,szcu@L_,Uu_,.pu;\e_<iﬁ.¢.~,|.\;g;wg;.gdu&btwgu&wu{,m@;
o Jole (a5l 1 55 Jlie (sl L 5L dlies bS5 4 ol Ses 515l Calibes (lacnd s
8 B 03 5 Al Sege (8 S len 5 5 ool (S 1 Dladst o3 (53 3 Ml b e 51
wieal 53,80 55 1) by 5 6 e o Sl ) SLLLL Ay ol iy 1y ol o g Slozel SohlB 5 O g
A0Sy Gle3lor La b 31 (15 o s b 5 A8l Lyl 1) (65 (sl on o5 ST sl ) b 1 (oS 5 L

5k

S 3,555 b 01l 6 K3 8 Cario 0L 2k o150 (6ls 4l sa 5 bl el t sy Lo de (6 St ol (gken! 4aboli




A9 S S e 38 3 ST 35! 4ol
https://www.jvcbm.ir

el gl 435l Ol (6 K3 8 o 0L e oI5k slaadl o g bl glolis Coda b sl 2ass
oy ol old A B g glalid G La Y 5 adliod ¥ g gomma 53 (AS bl 4 4 5 b g oleT S ol
4 sls Ol s el odys 8 gLl (6 K § Sl o o 5 b5k M Sl iy 5 Slaks S
3 abas a5 L Ol nl 6 SKbs 8 Caio b e gl bik slaadlgo 5 sl & by o (glaadl o ] e
) s ol ol IS 3B 01l (6 K5 8 o O 2 b3k slaadl e 5 slad y 4T sl el o g
Balal, ) (Cavalcante et al, 2021) (Moon & An, 2022) «(Han & Nhung, 2022) j‘as5 mls L Gasim
gy ¢ Jmslas a5 sls Olis Guas s (Sharmin et al, 2021) . 15 —illes (Abkhiz, 2021) 5 (manavi, 2022) (2021
ol o dl5 3l o3l S gg 5 obge (Gl 3 32 b S el 15 sbar (SS9 SN Ol 4 Olas ks 5 555 e
AU o 1 ol Lot ol o A0 S elital S g 5 oo (203 g € mmed s oo 51§ 3T i |y Sl
28 e SU L 6 K8 8 Lk 6l Jolse ol Sl oslinel ab ;g 5 BB s sbas ol ol 5 ks o 3
S il o oyl T (Sl oy 0 K3 & el ol oy g iS4l 3o 4™ isls ol (Hesari et al, 2021)
Al OUT Sl U izt onlie oS Jlisay ol T (SCl Gy 01 K85 8 sme 5315 1, 3 o i
51Dy Sy 53 s S 9 g4y 35 LB DB L

Sleds liuls) Jold a8 Sleds CodS dn 5l (6350 el Bl jatedin yole] Cs 4 i 4 42 5 L
lrol sl a8 55,8 o slgin d,ls 1y S5 o i ST 6 K § slaau a5 ol 5 Sl (g K §
Ol (5,885 8 (slaas 3o s K § e ¢ S 58 Lammn mman (3,050 Lo 5 laOlejlu 5 6 Kis 8
D a5 il 5 S cital (s S 6 Kin 8 e iy 5 o i oS Ll sl g Kis & aldl
4355 Slodst S 3 S 3 5 el o8 LB (6 K3 8 0L 2 o 53 1 s e e S 3l
el 5 SLaolejla 5§ Kb S 5 sws mlis ¢ S Sl e Olojl iy lad 3305 SISl al 4§ 55 Ob 2
s S5 e 55 1 sbal ol O S 4 Calises Sl 5 Y guames 41 LS )3 Sl oo

(S35 i 53 Jot 13 5108 wle o Jols 47 b3k 6518 ol o 3l 0T s 4 il 4 4 5 U
S Dl jia o s K 8 55 OIS Gy b 6 K53 8 55 il (1S wlepm silse Jo
S SlaIll o o3 23501 Sl S5 ool dawdlr wg bl lasjaly oo (s Kas 8
Sotr 3 A5 5SS OLEE 8w ol ol i (B e 4 Do e 9 S il ey Dl o K 8
LS S Kas 8

Lacaly i 3 5 o 3l 51 OB S 35L Corlis 5 LT o (ob515L 5 Sl 0T s 4y ol 4 o 5L
) Cattl Sl OLeMbl aSlyl j3 ¢ g o ladly) Oy s a9 ol il buw g slenl) &g 4 4
5 JEF Ol ol o e Sliks Sl ool 5 SGaly (DAl ol Ko o (sla e s
sy pe) SLedbl 1l 03 4 (@Bl L 5 0355 3 g sn it &S5 SN X838 5o b 5l ool s Slads
Sl it (S 25 Ol e 035m0 s (gl s oLl 5 Solakas 3y g 3 (eSS 0L 4 oS oMb
35 b el 3 Glasle b 5 o Kis § 5 s ple (S 3 Sl Olojlu ool 03,8 sl | 0 A W s 3

S 3555 b 0l l 6 K 8 Cri O 2t bI30 (6ls 4 gn 5 slal Lol t gy L de (6 Sus e ((gben] 4abrls




79 o g pho 30 9 BT (351 a0l _bad
https://www.jvcbm.ir

2
" R

Lﬁf&‘}53&9\}5.\3‘}5@)MJ»&;&Y\;&)H{A&QS\Q-)Jbﬁyﬂb&)bé\gﬁ\g-b)f)b&l&%\ﬁb‘

.,\,u,bsobi.:;)f,g}-\,;bst_,&-c)uwuu,prgu;,u\,:@‘.ﬁ,,\,aml,n),\i;;\,_4{

Reference

Ai Gharlo, M., Erdovan, B. (2016) Investigating the role of internet marketing in introducing new
markets with an emphasis on virtual tourism (Qeshm case study). Persian Gulf Cultural and
Political Studies, 2(4), 109-134. https://www.sid.ir/fa/journal/ViewPaper.aspx?id=272684. (In
Persian) .

Balal, A. (2021). Investigating the effect of service quality on customer loyalty by considering the role
of satisfaction mediator (case study of Homa Mashhad Hotel). Master's thesis in the field of
business management, Motahar Institute of Higher Education.. (In Persian) .

Bahari, J. and Karroubi, M. and Jahanian, M. and Qadri, A. (2019). The effect of the quality of
tourism services on the brand image and loyalty of tourists: a study in the northern region of Alborz
province. Iranian Management Sciences, 14(55), 154-131.. (In Persian) .

Cavalcante WQdF, Coelho A, Bairrada CM,2021. "Sustainability and Tourism Marketing: A
Bibliometric Analysis of Publications between 1997 and 2020 Using VOSviewer Software"
Sustainability, 13(9):4987. https://doi.org/10.3390/su13094987

Hall, C.M.; Wood, K.J. 2021.Demarketing Tourism for Sustainability: Degrowing Tourism or Moving
the Deckchairs on the Titanic? Sustainability, 13(3), 1585. https://doi.org/10.3390/su13031585

Han, N. T. H., & Nhung, P. T. U. (2022). E-tourism Satisfaction of Vietnam: The Comparison with
other Countries in the Southeast Asian Region.

Hessari, S., Azizian Kohn, N., Moharramzadeh, M. (2021). The effect of the quality of marketing mix
elements on the satisfaction of winter sports tourists at Alvares ski resort in Ardabil province.
Tourism Space, 10(38), 35-50. (In Persian) .

Hosseinzadeh, R. and Heydari, A. (2018). Pathology of tourism in the scenic city of Isfahan with
emphasis on infrastructural elements. (In Persian) .

Huong, J., Huang, C. D., Yoo, C. W., & Koo, C. (2017). Investigating the impact of the concept and
measurement of tourism destinations on the satisfaction of tourists in Vietnam. Information
Systems Frontiers, 1-20.

Jami, A. (2019). Investigating the effect of website quality on customer trust with the mediating role
of brand awareness in the tourism industry. Master's thesis in the field of business management,
Payam Noor University, Ray Center. (In Persian) .

Kamau, F., Waweru, F. K., Lewa, P., & Misiko, A. J. (2015). The effects of the marketing mix on
choice of tourist accommodation by domestic tourists in Kenya. International Journal of Novel
Research in Marketing Management and Economics, 2(2), 25-34.
http://erepo.usiu.ac.ke/11732/718.

Khalafi, A. (2017). An analysis of strategies to improve the level of electronic marketing in the
tourism industry using the combined approach of SWOT diagram and fuzzy multi-criteria decision-
making methods (case study: Yazd city hotels). Master's thesis in the field of executive
management, Yazd University. (In Persian) .

Khalili, A. (2011), investigating the role of marketing in the tourism industry (case study: Fars
province, lIran), the first international conference on tourism management and sustainable
development, Marvdasht, https://civilica.com/doc/139121. (In Persian) .

Manavi, A. (2022). Investigating the effect of service quality and perceived value on electronic
recommendation advertising through the mediating role of customer satisfaction in hotels in Gilan
province. Master's thesis in the field of business management, Northern Strategy Institute of Higher
Education. (In Persian) .

Masri, N. W., You, J. J., Ruangkanjanases, A., Chen, S. C., & Pan, C. I. (2020). Assessing the effects
of information system quality and relationship quality on continuance intention in e-tourism.
International journal of environmental research and public health, 17(1), 174.

Mehdizadeh, A., (2016) Tourism Marketing in Iran, Second International Conference on Accounting
and Management in the Third Millennium, Rasht, https://civilica.com/doc/626262. (In Persian) .

L_giz:f>)§:3)lg[)\,i\Lg)i.i::;wd\;_j&ﬂ&li)\jlﬁshdyj:lg\d_l.u\;i::l:.»})uj_.lﬁ M SRS P NICE P




A9 S S e 38 3 ST 35! 4ol
https://www.jvcbm.ir

Moon, J. W., & An, Y. (2022). Uses and Gratifications Motivations and Their Effects on Attitude and
e-Tourist Satisfaction: A Multilevel Approach. Tourism and Hospitality, 3(1), 116-136.

Mohammadi M. and Mir Taghian Rudsari, M. (2019). Investigating factors affecting loyalty to urban
tourism destination, case study: Ramsar city. Urban Tourism, 6(1), 169-1697. (In Persian) .

Mohammadi Yeganeh, B., Islami Parikhani, A., Islami Parikhani, p. (2016). The role of advertising
tools in marketing and attracting tourists, a case study of Ardabil province. Tourism Space, 5(20),
1-18. (In Persian) .

Nasimi, M., Rezaei, A., Tazefi Dost, H., Salehi Amiri, R., Azizabadi Farhani, F. (2019). Designing a
mixed tourism marketing model with an emphasis on stakeholder loyalty. Journal of Urban
Tourism, 6(1), 47-66. doi: 10.22059/jut.2018.256476.474. (In Persian) .

Nargesi, Sh. Babaki, R. and Efati, M. (2018). Investigating the relationship between tourism,
economic growth and financial development in Iran (1368-1395). Financial Economics Quarterly.
12(44). 67-41. (In Persian) .

Sharmin, F.; Sultan, M.T.; Badulescu, D.; Badulescu, A.; Borma, A.; Li, B.2021. Sustainable
Destination Marketing Ecosystem through Smartphone-Based Social Media: The Consumers’
Acceptance Perspective. Sustainability. 13(4):2308. https://doi.org/10.3390/5u13042308

Shirshamsi, A., Mirabi, and Hasanpour, A., Ranjbar, M. (2020). Presenting the application model of
electronic marketing in the tourism industry (case study of Yazd city). Journal of Urban Tourism,
7(4), 35-47. doi: 10.22059/jut.2021.315495.864. (In Persian) .

Sotiriadis,M. (2021). Tourism Destination Marketing: Academic Knowledge, Encyclopedia, 1(1), 42-
56.. https://doi.org/10.3390/encyclopedial010007

Tabavar, A. (2018). The effect of integrated marketing communication dimensions on improving
customer experience in the coastal tourism industry. Public Management Research, 11(42), 83-102.
doi: 10.22111/jmr.2019.4517. (In Persian) .

S 3555 b 0l l 6 K 8 Cri O 2t bI30 (6ls 4 gn 5 slal Lol t gy L de (6 Sus e ((gben] 4abrls




