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: Abstract

: The main purpose of this research is to develop a native model of social
: media marketing for online stores, so the current research is in the scope of
: developmental research. The statistical population of this research included
: 10 marketing experts and university professors who were selected
: purposefully and non-randomly, based on reaching theoretical saturation. A
: semi-structured interview was used to collect data. The data obtained from
: the interview was done in three stages of open coding, central coding and
: selective coding through database theory. Max QDA version 20 software
: was used for data analysis. From all the indicators obtained from the
: qualitative analysis of 10 interviews, 11 categories and 52 indicators have
: been used to formulate the native model of social media marketing of
: online stores. The result of data analysis has been presenting a paradigmatic
model including six components of causal conditions (information and
: communication technology, time management and cost management),
: background conditions (infrastructure of online stores),
: conditions (sanctions and economic problems, and risk management),
i strategies (use of expert manpower and the use of influencers), the central
: phenomenon (social media marketing), and consequences (sustainability in
: the use of social networks, special value of the brand). A number of
: indicators were also identified for each of the identified main categories.
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Extended Abstract

Introduction

The most important event that happened after the development of social networks in the
world is a topic called business in social networks, which has many advantages from the
point of view of both commercial companies and customers (lacovou, 2021). Social
business has a structure based on social networks, where each business center or each
customer is a node of the network (Jacobson, Gruzd & Herndndez-Garcia, 2020). Social
media marketing has an impact on various aspects of customers' behavioral tendencies,
such as brand loyalty and brand trust; therefore, it has been paid highly attention by
researchers as well as business owners (Yazdani Kachuei, Korhani, & Kosari, 2022).
Online stores have emerged in the country's business environment for more than a decade
and have experienced relatively rapid growth. On the other hand, with the expansion of the
Internet and especially smart phones inside the country, the desire of customers to buy
from online stores has also increased. However, a large part of online stores in Iran have
not been able to convince a large part of customers to buy online, and one of the reasons is
the lack of an effective online marketing program in most of the online stores in the
country. The results of this study can provide opportunities for business leaders to find new
ways to use social media to engage their customers, which can lead to job creation and
improve the economic situation, and contribute to social change. Therefore, the current
research was conducted with the aim of developing a local model of social media
marketing for online stores with a qualitative approach. The main question of the current
research is: what dimensions and components does the local social media marketing model
of online stores include?

Theoretical framework

Social media provides a two-way communication channel between companies and their
customers, and is changing the way by which businesses market their goods and services to
their customers (Morales, Sosa-Fey & Farias, 2017). A common business problem is that
business leaders are not using social media to improve customer engagement, resulting in
lost potential profits. A specific business problem is that some business leaders lack social
media marketing strategies to increase customer engagement (Islam, Rahman & Connolly,
2021). The past decade has seen the development of complex, diverse and intensified
interactions between companies and their customers through the use of social media. On
one hand, companies use social media platforms to expand geographic reaching to buyers,
strengthen brand evaluations, and create closer relationships with customers (Creevey,
Coughlan & O'Connor, 2022). On the other hand, customers are increasingly empowered
by using social media and controlling the marketing communication process and are
becoming creators, collaborators, and interpreters of the messages sent by business
companies.

Alrawad et al, (2023) conducted a study titled customers' perception of the advantages and
risks of online stores. A total of 558 participants in three countries (Jordan, Saudi Arabia
and Kuwait) were selected as samples. The results showed that among the types of risks
examined, only three had a significant impact on customers' purchase decisions: financial
risk, information risk, and privacy risk. Regarding the moderating role of demographic
variables, the analysis showed that previous experience has a significant moderating effect.
Liu, Wang, Zhang & Qiao (2023) conducted a study on the effects of social media
marketing activities on the travel behaviors of Generation Z in the tourism industry. The
statistical population and the studied sample include 384 female tourists. The results
showed that generation Z tourists were more sensitive to the four characteristics of social
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media marketing activities (entertainment, stylishness, interaction, and word of mouth)
when choosing destinations, and were more willing to pay more to visit than others.
Yazdani Kachuei, Korhani, & Kosari (2021) conducted a study entitled Investigating the
impact of social media marketing on brand loyalty with the mediating role of trust and
brand equity in the banking industry. 384 acceptable samples were collected by simple
random sampling. Research results shows that social media marketing has an effect on
brand loyalty with the mediating role of trust and brand equity, that is, if the bank tries to
create content in the virtual space and through it they can attract the attention of the
audience in those platforms and encourage readers to share It among the social media, as a
result, the loyalty of the bank’s customers will be improved.
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Methodology

This research is in the field of developmental-applicable in terms of purpose, and it is a
qualitative-exploratory research method, which, by means of the qualitative approach of
dimensions, components and indicators effective on social media marketing, is identified
and design a research model. To design the model, a group of social media marketing
experts, online store managers and social media marketing managers have been selected
and interviewed. The reason for choosing this community is the dominance of experts on
the concept of marketing and knowledge of its status, and having experience and
knowledge and responsibilities related to social media marketing and increasing sales in
online stores. Therefore, sampling has been done using the snowball method. The sampling
of experts in this research has been carried out until the discovery and analysis process
reaches the theoretical saturation point; by conducting 10 interviews. In this research,
database theory was used for data analysis. In this regard, the content of the interviews was
conducted in three stages of open coding, central coding and selective coding. Data
analysis in the qualitative section has been done using Maxqgda v.20 software.

Discussion and Results

In the research process, after collecting data and analyzing and interpreting them, it is time
to present the model, conclusion and summarizing the research. In the first step, by
examining the current situation, the obtained data are classified into 6 main categories.
According to the professors and experts, all indicators obtained from the qualitative
analysis of 10 interviews; including 11 categories and 52 indicators, have been used to
formulate the native model of social media marketing for online stores. Based on the
secondary coding results of the research, the indicators of considering sufficient capital to
start a business, the costs of supplying goods and various items, SEO, site design and
optimization and etc., producing trust in the internet and virtual space, providing
comprehensive and complete information in the case of store products as contextual
categories, information and communication technology, time management and cost
management as categories of causal conditions, indicators of widespread advertising in
social networks, providing after-sales services (providing services before, during and after
purchase), long-term strategy or planning (rather than considering short-term and
temporary profits), planning to publish content on social networks, listening and
interacting with customers (by receiving comments, opinions and complaints from
customers), analyzing marketing performance as the central phenomenon category, the use
of expert manpower and the use of influential people (influencers) as the category of
strategies and actions, sanctions and economic problems, and risk management as the
category of intervening conditions, indicators of brand awareness, brand association,
perceived quality, brand loyalty, repetition of virtual purchases, fanatical shopping
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behavior, reduction of search time and continuous use of social network, positive word-of-
mouth advertising, customer satisfaction were selected as the categories of outcomes in
developing the local social media marketing model of online stores.

Conclusion

These findings show that if the native social media marketing model of online stores is
formulated correctly, it can have a positive effect on the buying behavior of customers; a
problem that has already been mentioned by many researchers (Chatterjee & Kar, 2020;
Creevey, et.al, 2022; Harb, et.al, 2019; Nian & Sundararajan, 2022).

It is recommended that in other researches, the effect of endorsement by famous people to
brand online stores should be investigated separately.

It is suggested to evaluate the impact of economic sanctions on the performance of
domestic online businesses in a separate research format.

It is suggested to develop a model related to social media marketing of online stores using
metacombination method in future researches.

Mohammad Amin Assarian, Hormoz Mehrani, Zahra Alipour Darvishi, Narges Hasan Moradi: Compilation of the native
model of social media marketing for online stores




7

- g Y <
79 s g o 38 (9 BT b3l 4ol _bed -'. \f
https://www .jvcbm.ir %, &

2
2 9
‘V’vaw 5-3"»,':1°
oNILyY

eISSN: 2980-8359 () gy oo

O 3=N9y b il sroliig B (sl sl y S 13 o9 Joo (g
e
FG800 e o5 5 T Sh903 sgule 185 T Sl see 308 Tk slas (el eso

Ol e, ol 33T ol (et Ol g ol ¢ S 550 S ko 05 8¢5 S5 (6 gl )
Ot ecns e I Jo 55T dgo oy pite 0 5 okl =¥
Ot e, ¢ oadhnl 313T ol cJled Ol g5 domly ¢ 93 o ko 038 ¢sLils Y

Ot Ol ¢ sodhnl 33T oBtils (o O 5 Aoty ¢ 5307 ko 03 S Ltils —F

c,\& | VELY/ 02N el 50 S b
(ol 2T (slaolsy 3 polozmt slagils Sbol3l gn s Jbe (585 €l plonil 51 ol ot VEYLAYE 1 S50 b
Ve ol G ) 6T e Al e Sl it i 53 e i b gy TV VERR @
Doy il g1 5 (3Ll 8 5 Aodiln Doy g0 4 4T Sl 035y A0S 3Ll 5 150 06
laesls s olinul 4Bl kst ludes a-las 31 baosls (555755 (gl ol 0l Sl (g ks gLl o
5 Soger SIBUS Gl U Ao o aw 3 5 sliesls (55 Sl eslizal b aslias 51 Jols
S oslizal Yo 0555 (slss 58 oSa L1315 5l esls o (g1 s pln siu S &S
S e la Y sluw 5 e V) Juls caslias Vo 5l AST Jlow 3l ool Cows & (sla asLs &S
Jramle .l ods a8 § 0 5wl oy s el glasley obolL pop Jdo st
o pite (Dbl 5 Sl (6)5k8) e Lol s adge (i Jols e lslyl oS 1yl daests Lo

3 ) Sl Ll s (Sl lelSsp Cotle ) e Ll s e ja Sy ke 5 Ole

Wojly wls

5 eslizel 5 Laedie Ll G5 5l eslizal) bas,aly (6, Sy pde s (galaml OIS ! i3l
a5l eslizal 53 ool badely 5 (el Gladila, SLoBL) osme sy (OIS 36 (elorl slasila,
u4>'\..i: LSJU.-J J:; ol &bw LfL‘A‘ Ls‘.hd)j.e )'| g‘_ii A 6‘ﬂ R | g (-UJ.! a}_) uﬁj‘)( ‘f‘.@.’?‘ ng)'L».\Jj
s glals S oy p

GA}JJ.LAU.:}-\J'(\?'Y)u.f}v56:‘]4w:-djh)g‘;:u_}_)bjjzlﬁcf}as@‘*cwn\-\.qa.ngul;_)l..a&:(APA) Mbm' P 7Y &‘Qw
JYF-Y) .Y’(f).J(}/JJéﬂ.u):djérbﬁ))/uuaﬁ.agéﬁ))Q&ﬁ‘sha\iﬁ;) 69\.;::-\ slala, @L‘.J‘)L’

d. | https:/doi.org/10.22034/jvcbm.2023.415764.1183 -

Creative Commons: CC BY 4.0 Ol 5 5 S e il £ p00

mehrani@ghazali.ac.ir :_fwos! EJPTRTIR I [V KL WPY

S35 5 el b elar] Skl Ll s e 5 1831 pa m S k(303 ke 1,85 ¢ 5 e a2 Ol b el does




A9 et S e 35 g ST b3 4ol fud
https://www.jvcbm.ir

.

LV V-1

23 Sl Olge Cov g ool 3y 4 Ol 3 lail GdSE ann s Sl A S Sl g
1acovou, 3,3 3k shize OL i s 51 n 5 ol SlalS 5 oS 5l a8 Sl plezn GlaaS
Gie AL s eSS S e 8 fS Col slanl Sl ool 5 golsle lyls slal &yl ((2021)
¢S S S ylow ) eslizul gLl (Jacobson, Gruzd& Hernandez-Garcia, 2020) Ll e S 3l an eSS
Obe ol L3I 5 laaiy jo S2alS caT)s 5 353 (il 3l OT o5 4 5 418 S sals SipeS 33 0ls o 1)
il (DUdS 53 by Al sl plonil S 1B el 5l (St i o g e B 5 Dl S
3 OUE Lk (oo sl 53,8 oo plomil Sl Go b 51 4 le YE s 4 o8 Coils S35l 5 (520 b L
.(Fadaei Bazqolah & Gharibi, 2021) el w zws Ll O i

bl 4 glaws ¢l (slerl glale, 51 a8 Cawl 5l GboLL S o0 p sl glaaley b 1L
elal IS ol a4 Jals Iyl ax s 5o elaml Gladlay Lok S o eslizal (G5ladi 5 LY
(Jgams &G obyI5L dT b o slazmt Glagiloy UL .l LU Coldal gl b WSo 5 o gy ol s
Sle 4l elasl glaalay 5l oslizal b Sljle glaeS Jus b 0B auS" (s e i b 51 ol pbL s
Sl olozrl sl G5y b 5l ar 5 b Syl 6315 03,557 s 4 AT 3 ¢ slamrl ladil; 55 bk ¢ s
Ll 0L e gyl O I gikiee sl elaz| glaailey ob 150 (L1, Larimo, & Leonidou, 2021)
53 5 oS Ol pimman 5 Oliioes 4 57 3550 ki a0 55 cpl 563,03 31 W w0 slazel 5 i 4 (5105
(Yazdani Kachuei, korhani, & kosari, 2022) &l 42 )f

3 cper 4 Bl T3 0T Co gue 4 g Wilos  plazml Gladiloy 5 55 (glos 28 5 3b & Olgz ul 5 313
L psr o 355 Ob rie 5 Olbba b iy Jalai (61 550 SIS 550 Ol sie 4y (555l ool SIS 12 5 a8 S
delis gl o laml Glaala, leslainl Cgm S ( ela=l slagla, b ,l5L (Chatterjee & Kar, 2020)
Azami & Aine, ) Gl Ladi 3l Slodst b g SV gaames 1 oslial shaie 4 (28,0 &K 08U (o uae 05 S
2 o ST 2l elat (sladily 55 o7 gl i bl G b 1 5 e GBS G5 e e o8 (2019
Stmer, ) Sl 513555 2 glo s Coeal 3 Sladst 5 YIS aks 5o T b bl s 1,11K 5t K Slows 5
&G Olge w1y 0T Wb Lol OB WS (s me 5 Ol w43 lam! glawlay S poms J5 4 (2020
o3lizal Ll 4 olar! aaSs OLL 1L .(Chen & Di Vall, 2018) i 555 oL asb 55 555 <y ol
o M5 0s i 5 LoD o33l SRl eSS iy 55 s aex Sl daOlesle (sl ole| (lads slal 5l S
.(Saifullahi & Alexandria, 2021) Lfes

23 2Lk Bl Osely andllas Lo e a4l g oozl Gladiloy GLoIL Jbe cp 55 0)b)s Fass
(Chatterjee & Kar, 2020) <ol 3 8 15 0LalKiils 5 Oliises S 0 5 4 5 3,50 sl plozx| slasila,
Iy s 08l O e 1 s (b @ camaler Calibun HL331 o clatilny ol 5585 S p5 51 6800 L Ol o0

2> ol S bl @ a5 b8 e bis Jadll Ot 4 e Ooda SSIL el 3 b Sl ST S

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




§
79 o g pho 30 9 BT (351 a0l _bad -..
https://www.jvcbm.ir K &

Lol & ¢ olazrt slasilo; 53 L pmete e 85 355 (riomen e3,15 LDl (51 ol ] sladile,
Ay 54 655,00 OT s hiym i 1y olazt slaaila,y Lol sbaasl ;0T (8,8 15 55 b il g
.(Khan, 2022)

a5 1y e B A2y 5 Bl 5 gl 5587 SIS ST Gl 53 &l s &S 1t o NT el 3
S 4 Ol e s 5287 Jo 15 55 el gn Gl o s 4 5 Sl 228 b Ko ggm Sl iles S
i Bzl 55 0l 53 p T (slaelag 351 (S5 w3 s ol b ool a8l 553 55 p T (slaolas 3
Sl it Al oS a5 el ol Y 5 (S o8 S el 30T 5 4 e | 0L e S (S
2 S UL S Sl ans K S i oS I s Sl 538 s (5l el b el s T
Ll cifoud Jlad Sl ol 53 (3L 5 slalST 5 oS o olazrl SaeSis Hpgh by Sl o3 S Iy 3 28 0!
S g 01l 03 ol IS8 @ el Ll (GLLI5L 5 ple IS @ (51 b1k &S el Sl
555 sghe Lol 4T el Sl 53 cpl sl ol 3 gudous  slazl (sl 5 g Dlomino 53 DY guases
UL b 1S el ot Eol ol pl ool e ] (slaaSis Silomias b ol g 53 U guames K 4 0
s 4 el laale, SbolL dlee 5 5588 s Slosl s 555 eslimal o 4 ole] ladile,
SV 3 0l b me bS5 lade 31 6o 5528 Jls Slalllan 1 (5ol 3 45 (5 5b 4 S0l 0l s
— bbb e 6K 8 s a5 L Ll elny s sede L3550 ) 4 ST die cpl el ok s3linul s
Sl ite 5 laduts Ol 5 oos (o ly @ 5 358 (b 05587 2 UL Ll 5 b cline il (Sl L (o ) B e
15 aasd Ol 55k 415 5588 Szl 53 0 (B pme

55 5l o Hler codd 811l Culu Jaw s 8T (Y2YY) Jle s ouT Jog 503 5 slaesls olul
P74 Ol ool e 03 85 Sl 3 pl el planl] KT Sy gt Ol pl 534S 55 by pes 5 LI5L Sy
&S o o233 Hlgz Sl odewy Lo 3 Y0 4S5 5 S Hlalls 5 Ao s Y &};?-o;cwjjrf'dm‘cwjb
o hos3 Vg Sl Selish e oys Y oeayls Ol By ges i SLUST 1 ST g jhes &
S5 o SSL slaosls bl oS LT ol b tiS o Cdlad ole| (adSt i p &S Sl ola g pos &
Loys 00 5 Sl ) oKy 5 o 3 oy 00 Sl g8 ale ol g ¢Sl e o
Ossdeo BV 51 i b L3S 5l slaolKas b .ol 55i8 55 Kos phT o5 5158 VoF 4 Glae il
S A )3 (ogr A 0B 3 YA 5 e 5 S e OF edihiy 3 e VA cailale (5SS ST 5L
355 ooy Sdde 35S Gl i Sl 5o b g 0l (https://ina it/ xiMWTT) & yls 528" 55 T L8 5
2 S sbaadlse 5l s 555 Ol 5 o o (Gl da 555 53 (V i35le 0 55,0 L Al (4 (s
25 ) 03 Ale ol 4605 01l JIS 5 S amen oozl Sia b il s eler ladilay STk
Sl Gy senS 9 eS8 (o s sladde xils Gads (Y 5635l oo (659 00 |y Siags Dlosl o o8 S
Sl 4 g g L sl a3l Ol 55 plie 30,18 ol S 457 58 ial g oslizal oyl slade

1

www.Statista.com

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




Y S g e 30y BT 0331 el fud
https://www.jvcbm.ir

o
&
S
“’-b.,ww gs‘fa
oniLy®

Sl sl Lolisp by & Cul ela! Glagla, obol Jhe pads Jags ol 5 Oods S e

a Coda b LS oS Olay 6l o b sl b il on adlllan cpl s 55 e eslial (g tie Jula 3l
L5 e 4 B 0L jrie OS Hlie Ll ol slamrl Glagiluy Sl eslital gy Lde b,y 03,55 Cs
Coa b ol st 5y cpl 5148 ESGST elaaal Cluis 4 5 358 63kl Cands 3 5ug 5 Jid slul 4 e
bl Jigm il o plnil ST 5 S0, L Sl gl b elasl cbaale, SbsL s Jde ol
elrad e 5ol els ) gleol&ay b elaml gladilay Sbob op Jie 457 ol ol Ll Jhag

Sl

S i Ol

LSS 5SSy gy 5 S oo el b OLESL 2 ,udﬂwekpvbu)mw& el glaala,
a= 5 L .(Morales, Sosa-Fey & Farias, 2017) dias oo ;i (LS o0 ad o Ol j2in 4 |y 5550 Slods 5 YIS
G315 il 5 6 e b ol 3 40 a5 ooy lSal, glalis S e 3 elan] slaalu, oS lhe 4
@ 3l 3 o3kl b 01l opl gty ol (05,5 SIS g s SVl 1 Oliabl 5] S o 5SS
Glageal Olg iz o 5 3500 Sbml (ke 5 g (Sl 25 Ob e (1 (S 5 (2ms 5 (o5 )31 &5 Ol e
B3 S Sl e &S 345 sl laial 5ol @)l ) Ll o oslizul biaile, oyl S sl 53 (6 a
4 09,00 2LolL IR ¢S Ol gie 4 .(Behzadi Nasab, Andrewage & Albonaimi, 2021) Ll e 5 sS
Chen & ) i 55 oslizul &S5 ¢ dolie 5 Colal (o a5 (5l S g b ol oS ooz | slawil ) (b 0
Sl sl elel glaailay SboLL Sl 48T I8 S Ol sy Sudbge 3l 5,8 5L (ol ol (DiVall, 2018
iy (gl Klg e a5 A &yl 1) (gylalims Sla iy LIS oo cLilos S oslinul (55T 0w ol bl 5 (6 i Jalas
.(Carvalho & Faria, 2022) Ll due )5 S et

osliinl (gt b Jole 35 sl olail badilu Sl 8 sewS Oy oS Sl ol S eSS NS JSCe
Oty S (g oS Sl ) S senS ols [Kte 33 8 e Jleml 3 g D303 s Sl e o S S
Islam, Rahman & ) dzws (g zie b Joles i3l gl slazxl sbaaila, ob,I5L b, Saly 166 LIS s
Olpde jsa i § &y o olozxl glawilay boI5L 2 Jo e 53 oS Slides 35 L (Connolly, 2021
Aol S o Jos (plerl Glaailo) 5l 5l 5 eslinul 4 S st 5 0505T b 5 sl 5 5b @ S 2 L 1L
Al s ais pl L, L8 4 L P paiia ol ! Aol B Ll B 55 ook O, S s 0T 5l oles
ol olanrl slaily 53 abol3l Slaled s 31 g s diad 8l ol BB 0 &K oS o ge e
Lpd 5 g wlazl Gladilo 5o 1) Ob e (5 (6 e 5 L G dal)y opl W13 IS L0 85T 550 o S
Roozfarakh, Mansouri, Mohammadi & ) V"'"b Sl cpl 53 s G b by o Sl s sl S
.(Sadeghi, 2021

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




§
79 o g pho 30 9 BT (351 a0l _bad -..
https://www.jvcbm.ir K &

Sl Sl oslizal G b 51 OLL e 5 OS 13 o ok LT 5 £ gt ooy Selal dnw 5 dals 338 ans
4 oLl i 528 (sl elanrl slaaile slapidy S S 3 O b &K 51l 03y olez]
Creevey, Coughlan & ) 48" o esliwwl 0L i b S5 byl sbul 5 &y s bl S e Oyl &
S, T3 J 28 5 el saaila, Sl oslizal b glodis| 53 5 sb 4 0L 22 ¢ K5 (5 w0 1 .(O'Connor, 2022
Sl S b by ot plaply e 5 5 Ken (Gl @ OAd fas b )3 5 dipd e il SLIL
Lo g ala L RPN P P 5 P ¥ . | o 4 plal sbale, 18 & ol Sl ot L))
(S w5 Jdow 5 40 e codalin |y (6 2ie (glayl ) A5l 5 oo S5 0T 5 &) Clols s obL1L
0k (55,0 OLLLIL lp 5 3 Shas 5 2By Cuje 4 olows S (olel sladile, 1 eSS 51l oslinal
saale, glae iy 53 0L s 0315 S e 4 5L 51 OLLLI5L 03 28 Sy (£ ke .(Nyagadza, 2022) !
Llos ST Ly m oozl slaailay 55 1y 355 651l 5 5lle tuys 4 BES 3 51 oS s slded ¢ elozr]
Gbaley S 5 Sl (s slazxl bdle) o eSS G5l ails Sl S 8 5l ol sl
Pan, Torres ) Cunlgsl b Sodoils 5 a5l Lol g) slomsl st 4 0L e e 61 LLIL 6512l b olaz]
(& Zuiiga, 2019

bl S i et oS 5 0l g5 (5 ) et sy o2 4 by (Sl 35 pilete Coale b el (ladil
LS 15 bl e b gla Bas & L3le gr 536 1 0L i s ES b elai! gladiluy Lles S sl 5L 5
Olse @) ol laells Glacale dile (Calthee Glap ity bow 5 (B3| i 355 p 40! wids s
S 4 S (Cpn W) Lme Glageml 5 Gy wl) S Koo latsle oSS 5 b Wlin
 solozt Dbl cily ol 53 g o T g (g L S ke Sl 50l 5 ilie S das o ol olez]
S e i 1y T 05 Cams b 8 bidisn ol 028 5 OB oS Wlodual 55 (" elexsl (lakso 1)
s 33 (6 i du,uﬁ,ﬁwamw‘yua&gwl s r&xhuf@\ o315 Ol k8 lallas
.(Nian & Sundararajan, 2022 )l _slezr! el

b (ol el a1y sl3l l 8 s Sl ST 6 b e e Sl S () sl S S Ol
Dl 4 e 48T Gleranas 351 05 0 slad 4 S5l S eslinel 35l ge g a8 (B S Sl 4 e g
B GBS E i ar e Gl Gl 1) Y At L5 e 0 pd e SOl Gl SLET ple 4 s OT
sl gbala,y 5 b 51 oL s YL oLy & Sbjle (Fadaei Bazqolah & Gharibi, 2021) s ;L o2l
4 Gk ol 5 Obrhe 5 Al S (s e ales bl S 53 35 Db tie Sl g Al AL il
OIS b 5 O3l (12 Slids 0 S aam cpl 55,87 il s Ol sl 55 S0 alih & 50
.(Salavatian, Rohbakhsh & Datrfashi, 2017) s 4 dal 5 jai jeie Hlews

XL NG PNEJES Y ooy 5 elaml glawlay oLyl g doo o Ooda b sl anlllas
okl plosil Slallln 55 351 5 0 (25550 i 4 3L 03l 5505 b aS Sl 55aS s 5s baadlls s

I'social connectedness
2social ties

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




A9 et S e 35 g ST b3 4ol fud
https://www.jvcbm.ir

ARSLEY Ll 5 sl s el el aS 58 edalin Lol Gusw (g (ool alin Gl tass 08 i 50 ol
Ol pde 4 a7 Al Jas g sade (slas )8 ats 95 a Glyls Wlg oo tags cpl laasl s oo 0L |y anlllas

MJ&‘)J%T&}}J%O&A‘)K}J

B Ay

sl plowl (52l el b aeSuy 5 Uy o 31 Ol e &ST1sl Ol e | (slanlllas Alrawad et al (2023)
315 O 7ol s Sl 45 sad O gims (S 57 5 (6 s Ol €031 ) 488 4w 53 0l CS 5 O0A # sas )2
Sy 1zl Ol ke b 5 Dlasens gz 5 FB ST 2550 4 8 (s 350 Gl 5l o 51 S
DL o ¢ s b Comazr (gl ke 0uliS Jookad 25 4 a5 L e 5 o Sy 5 DN S ¢ Jle
313 g lsbme SiS fuw S LS 4 20 457 5l

gl Q\)ij;ls S eslamal &S Lg,i!l &yl Olge b glasdlles (Asgharzadeh shayadeh et. al (2023)
Jelo iy LT amale sl plonil ¢ oS o) 28y 5 (25T 1) Canto OEASS 5 e 35 55 olez|
Gladloy 55 3 ml Glelis b Ol pde (aidl LI dile Jlo 0 s b Shls bS8 ol 51 & 10
Sl & sl Ol bl sl e kil Sldes &5 bl Sy e wd)y Al will 5 sl
o Ll pa ol ot glalis Jalge s olalis 5 ol el adl3e A 5 Lele V) ggame 55 (olazr] slasila,
OIS 26 51 oslizal 101 3) (sogme oy (pan (o3 Sl Wlysld Sk (b5l o 53 k)
Jole (8, gla Ty plaml glagiloy OLIEE 56 gl S59) Sl i 5 sliine) ole o lozx! glasila,y
Calibes glag 3l mml 31 oslizul) (g3 )y Jole o elezm! slawlo, I slaml i o Jas Jolse) Salstl
Al oo (Slads dw 31 el (01108 50 Slauls s o i ¢ b ,150

Jiaws SboLL lag 5zl 6l ! s bdals 5 He S 1 b Ol sie b glandlae Moradi ziba et. al (2023)
o 55 ol T s wam 5 b g s ool plawil cainaaT 5 S0, b G1al 33sm s ST el s
5 ARails O = 518 W Jels A4S t3u 3 i bl amslr il e (oS- aS) w0 st
5 s Ol b, A pay s Slad s iy Sl eslizel b &S aib e 5558 STkl o) ol o
iy dslel 5 (CS,80) 558 55 b Goge glbs OT Sjlial GG doly Jals (oS (ide 55 (g)leT anl
B AAY 4S8 VPA OB g0 gt 3l oslizal b (g, leT 4 gas 45 il o 3 YO+ sldws 4 0l,g5 5 oKils 0 obL150
S IS (1St S prza L e Ll 5 1 0L ot gl ks Dbl oot BB ol VY 5 5 5
Shle Jow s 5 ls 3T Jlas bk Gl 5 s rte S35 5 Lk Sl (o gian i
A 8 15l sy Jde 351 sla et ls &7 sl Olas gl

2 sl gbale, oLk e dle ol 5 s Olge b lasdles Liu, Wang, Zhang & Qiao (2023)
U3 51,8 YAF sl adlllan 3550 4905 5 (LT amaler sl plnil (6 K5 8 i 137 Jud i ol
Saalay obolil ol S5y sler 4 Cod Z i 01,885 8 55 0l gl ol ot fals |y K5 8

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad
https://www .jvcbm.ir

&
14 °=
_ R

DR 5l i 5 ag S ples dolie Sl o8 55 (Olasadlas 5 ¢ Jolas 03 &Sd (0 5 ) ooz

Ly i Jgy S5 4 Sl 3Ll

ol sl e ol 5 w)ﬁ" Olge Cou Jagh ,> Mahmut, Huseyin, Selin & Ozlem (2022)
2 M 4 ge 3l L oS Lsls plawil” glaglsn Caio 55 0L e Gl 5 Loy B30 pleil gLl
Sl Sl 5 ey larl Gladle) SLoLL G AW alle op Jege i Do L5 Lol 0L
el B X s 5 i 3 AET L g BBSL eleas] ladilag

2 el gl oL l5L J..JLi oy Olse b larllas Yazdani Kachuei, korhani, & kosari (2021)
P30 4 B BB 655 YAF Lisls plonil SSGL Cmto )3 L 035 23,1 5 sleel (ol A L L 4 5)lby
Ly solsls r elat sladluy (bl 4 das o OB i gl s (5T par 03l (B3l (5,8 6 5
w5 ST W (glone (sldd 3 Lsmmes sl (6l ¢SSL ST sm by 5B Wy es 350 5 slazel vl JHE L
L;wu,&ﬁ,;ﬂ@\;\feﬂp|4{&,::\,&?,\;;1}5,&ufﬁm_ﬂﬁ\,yw@):mﬁj@u
b o 3 mg ESSL 0L zie (g3 g ames 5 (ST oloz|

5 2Ll cde OV poms drwy p plaml glagilu, S0 " Olse Cou ias Gashi & Gashi (2021)
@l el Loy S A0 tagh ol 53 OE AT ST 8 sl plowil " 505587 55 (g pte b DLy pke
5 S e 55 bl Ol e b el ladilug 3 b 5l 55555 slacS 5 48 i Olg o e hash o
05 6oL b Slsle s Slae ioman 5 Lo SV goss dnw s 35 ol opl &5 dias e 15 0L 3 | LT
A5 31T 4 Glasg Dbl 5 0L 2 b ol sl (51 olazrl lasily 3l oslizal o7 das o 0L s oo
S dns oo Ol mlS e 3 o S 5558 S 8 Jpame Cobge 5 Slosle 3 Shes r solT
sls S B ge 4 DM 5 (6 ke b K5 Laly ) (IS8 b g ¢ Glajl 5 Slas  elazrl slasil
oS (5 jeme b S b 5 slazl glaale, oU,l5L" g2 & Sy Saifullahi & Alexandria (2021)
@b 4 Wds bl asg bT 4 Olge 4 s OF sltas sl plonil "y BT 5 a5 S alanly
b 5l en 35l S 0L phe b 5 A s iba on olel wley LIk ST sl Ol e
el HIIE 5T 0L e b 2 dess & 5 AT 5 seas 5 8 il

L, 8T 5 e slemrt gladile) oLyl Jelse 28" Olsie L siags Roozfarakh, etal (2021)
sl il (ol Sl olezt 4l tanlllan 3550) (355 ip (plerl Slmios DL (5,555 6 5 il
&G elaaxl slawilay 457 ls Ol ki 15 anllan 3590 5555 ok elein] Sloins 01,187 1 L& ¥
SBI3 (L = oS U3 pan (5,8 53 el i p b b1 5 0T 035 530 daul g &5 Sl oL y150 53 b, JUS
el bale, SLLGL jole a8 das o Ol Jbe opl 025 SaleiT gd o Ly 51 csllas s guad
.M,uﬁ&ujgwéuéffu(gsé1};m—@u&@u:l;—d;t;—sjugbu:)

Glo iy srelKis 5 olar!| ailuy obol3b SN 1 b " g 3550 b o853 Behzadi Nasab, etal (2021)
O ke s (AN 08 o 51,8 YF 3l asbae 5 b bisls plowit "o s pan ol s 51 o5 30 2 4SS L

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




Y S g e 30y BT 0331 el fud
https://www.jvcbm.ir

47 515 QLS ol 0l plonil Aiedits G5 wge b elamlgbbalay 5 SbobL das 5 bisls Oluli, S
(ol (5ldd (Sl s il o (S5 S Olasalles fls s bl by ol slazt Gl ob51L
2 Sl o3laBl 5 SIS (oade Jolse s Salslte Jolse 3,8 b s 1y 0Ls Sl 5 2B,

las ualy CIB s Sl (59,5 5 obasl ¢ ol Sl 6,108 b 56 elasl aluy SboLL slas

b Npess L S e gl slaaly 6,8 UK o e

Olge 4 e LU glacs s Oy Olge Cow a5 (Harb, Fowler, Chang, Blum & Alakaleek (2019)
b 53 sl gy Slois OB S JLs andlls (pl 53 4 ged 315 sl ol "aslb gy sl bbb Ll eSS
S5 018 S e p 5 03l (B3lai (6,5 wged Jhgy 4 ar 5 b oS D3 g gutomali st 4y pl Skl 5 2 5 (ST
Jg.i).so..\.i:dfjbkg)\.ﬁ)dff)@:sgsLa)\q;Lale,iLa:-s\quJb()udk;@)};@Lﬁ&-\;’u\.‘ig\&dlﬁé?'
S oS 3 0diyls 515 bl 4, Sl o s 4 4 4 ciles s e sl 5y Amdes S 4 A (5,8
Wl o3y S0 e B Glauls g Sl 4 O b 5 K (5,8 Ko 55 0 5o

wil3E S sl 4 ela| Glagilu,y obolL s 3V slas sl zul” Olsie b i ss Ashley & Tuten (2019)
4 oS B e ol 5 L elamrl Lol 1 BLST anlllas 4y ol il T 5 (glaki 51 (614 505 e 5 0
G (sl 51l 4 0355 o o3kl plazr (slawil s (SLadUST oIS das oo OUS gl kst s 5 YF sl
o 4 el Gl slas ) OB S s pme Jobes b g 351 2l 5 UL o) 4580 5 358 oo 03lil U5 55 50

g g Jote

G (ol 399

AT slaol&as 5 elar! glawlay oLyl o Jie Cpsds (Gaios (] el 5l ol Cods &8 opl
—tS Olads gy 55l s el 60,08 —lane s Olides da 5o Sda b I S e oDl
et olal Glalay oLl g e slaasli 5 badl o oolal (4S5 S g, 5 eslizal b o5 ool lasT]
By b G Je

Ol e 5 5l ey b Ol pis o elazz) Slagiloy L5k o5 08 o 51 55 (e b g
6 O o Ol il camslr ol Ol e . blas § 15 asluas 390 5 Llods Ol elazr| glawila, ob,I5L
5 Pl Glaale) LU L Las e glacd e 5 1> 5 42 (2805 5 0T Cands 511 5 LI p sgie
Wl 0 plail B S gy 5l eslinel b6 8w cpl ol ol (Sl el s s b Sl
plsl abi 4 ot 5 4o 5 LS| Ayl 3 o8 03,57 Iy aelsl Glo3 b iy nl 53 O kil 16,8 4 sas
Wl oy (55 P LB @ amlae Vo plail b gy e (6 k0

Ll ) 5 slee Hle 51 slae 93 J8lds Slsesl (Glads sas

Pl gl b Jlaws ook o) 53 Ll cwlid IS S¥laass Jilis> )

! Theoretical Saturation

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad -..
https://www.jvcbm.ir K

4. o
_ R

el l glaglay SbolL slaslt sy )15 osas 3 ol o) able Jlu ¥ Jslis cxals ¥

) ol s b (31l oy 4t} 55 able JLu ¥ Sl oals F

Go2w )3 ol ol eslaal 4Bl Hletle aad alae i) Sl Goodd Ol g gb g0 4 a5 L Bl G 5o
(O 55 amlan 5 o3l S L) ok Jard 55 (63105 5 (6513 b3l L (55l Do) s Ladmlize ¢, 51
SosTpar Slaosls G 5 (S5luosly baalian Ol il 08 5 b asla Pl 1 g el 0 o]
Alods LS 5 g fdowi 0

al by ol 53 A eslial OL5s1 53 G315 5 055150 ledas 5l 55 sl (6 ndital) als) ound e
Laadly 5 Laslgiiny cla i 53 5 4 815 sl 3500 OT (St T )3 5 Isimn 5 0l suome SL5,1 byl calas
Caliien a5lel 5 OB U &S lhe I Gados ) 3 bamlian oLl ol Cogor Sl 0l oo Calanie SbelS”
Sty ol gs 1y s 5 5038 il 1y edeT Caws 4 S AS olg i1 48 L ol s o3linul
obos i Hlehl 5 sl w4 lozl gaale, 5 oL,k o) s Olamaiie 5 dilal 5l (olun cpioman . A2ils
Azl T

A 0 aw 3 baslae Glgome il pl j3 Al eslanal baesls oo (gl sliesls (g, 65 51 JEasn ol o3
S 5 eslal b (ST iae 55 laesls Jllow Al plasil S IS 5 6y A G S S

Wl CL?J\ Maxqda v.20

o9 Sl

5 o (o (i SSE 4 alas 3 0SS 8 O L SIS pes Slaseie o Jgda o
sl s &1 5,

ol J g3 3550 6 IIEUS slezel Skl (ol 180 1 i e ol 5 T Cows TAA O503T5L oLL Of5ee
U 3590 1808 slazel Sl 1 ol 780 51 2 Hldie cpl 5 T Sy IVY I8 S 53 oLL Oljs Cpioman
G55 sadS” Lol ¢ S bt o ol 3 oSl 039 S (slaesls oo I o o ptade (6,108 0ST .ol
Akl (g s Laas-Las O gt Sl edd | Sl (o el ¢ inees (SladS 03 5 LS

5 sl il (dieallas S5l 1 el ool 3L 0305 (6515 s a5 55 o s 4 o o e e 93 (5 e (5IIE S
o MG S ol 4 o S IG5 amlaas plt slaosls I odks gl sl (slad sie (VA3A) oy oS
ols aitls  adl sie s 4 o jo 153 G (LIS US Al e Sl o T s 4y sla ot la IS 5108 (55T 5

35 Jols o gha O sluw 5 Juol dsie )Y

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




it A9 s g ke 38 (i3 ST 8551 4ol fud
https://www.jvcbm.ir

v
2 N
%, S
(" gs‘fa“
oniLy®

OF p& Gl SB S 39 Joox

?,
d
'l‘_,n

2,

SW BE o9l e Lgb‘;}i)
AR \s Sy
" i

JAR ¥ )
JAR Y JL Yo )\J':Af
AL 14 JLs Fo LYo B
JAR Y s 9 Ju FO

By NPT
AR Y 85
AR Y JLe e B
AL 4 JL Y Gy

S abla
JAE \ JLeYe 5 5L
\. . \. J§

a5 aesls (655758 51 ey Geioes AT 3 53 el 135 550 1 (635 el 3l Laesls 3.l (s3Ly (6515 s i 3
(3 g0 ondy o2 b sl 08 55 iy o G Sdumear 5 (68 4ot e @1 0 S OT s 5 oo
s 4 (Sla a5 i S 51 el Olalis )87 5 aslal a5 b il o (shiails ol dsie & 3 ouaT s 4y (glaosls
Slasley SUobL s Jie psds g ¢l O 1w 5 dsie V) Jold camlian Vo 51 ST o Sl oke]
el o 45 S S 5l el b el

Sz 1 OIS 5 S g5 0 Gl B b (B s Gla el (e 45 IS s Ll
Syl ogloen 5 (B0 SLad 3 Gle skl 5 ol (Giludng 5 (b s e ol 5 YIS ol
SLL sy Jde el s (slie) sladsin Olsie 4 oKig 5 Y guams 3550 5 S ol Sl
Ls Ol 5l el b elasl okl

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad :.. :{%
https://www.jvebm.ir S,,,,Svmss\?:\f?f
Sl Lyl yh SBdlgho .V Jour
£ 4 ol 4 sda g"i"")\i.
5 S sl B e 035 5 5
gme ozl 5 VS el (slaay 5
vy ol Goluaig 5 (b s TSP TS I RS S
Solaee 5 (82l Glad )5 (g5l slazel
e&:jggym;m,;&\f)@t? e &l

(o5 laasl)
Olye 4 au3a Cupde 5 Ol Cu e (bl 5 Sledbl (5,56  inss 4 g6 (5,108 aS =5 bl

A sl Ll Ol ) Lgl.a:oli.ijjé Sl gbaala, SLHL e Jde sl 55 Jeo bl o slad sae

(Ao Sluld 50 o3 slad sie ¢ Lol 4l gin aw ol 51 S5
ke ol Shdgio T Joi

= ke ol 5o
Qﬁﬂme)\HQJJAL;LAWL;;)K@
scu"el‘;bdb)w}?)ui;..f

Vﬂ‘b‘)l‘,
SN slgatucw (s 5luesly

sl slgslu ) anw 55

QLELJ)‘ 9 Ql.o)&\ LSJ)L:-;
g5 s, slaxl claala, b
Sl a0 jedie Ol ameds

el (g leeSil

SleMb| 5 baesls Jals GJ,..J

QW&)‘-\?}\;C&’#}W

e Ll 2
Ol Sy ke
Lol (g 5les it

43 g yewass (6 jledng

LS))T"}”'

O G G5l

et ol

LAl pde

(o3 claasl)

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does



9 s Sy e 3 GQ)ST o3l 4l Lad
https://www.jvcbm.ir

)
=
*; &
S, 5
3, A0
Py 5505 >
oNiL3

5 om Slads &1l elamnl glaaSis 3 03 28 Slads la el o hash 4 b gl 8 S = ol

Ja;#}bdbAJ)CJJ.A-LLU;JUMbj:\iL;}}'\J.Lx‘c(.,\if)‘.,\x_gf;&@bbﬁb‘)@‘}b&s&)}e
Ob zie b Jolas 9 051> Jvfﬂfk“«?‘ bl s Igmes HLasl (6l (655400 5 ((sabate 5 ks o 5S (Glas g
oy i Ol g & Sb,l5L 5 Shas Julowd 5 45205 b SIGT (0L e SLISE 5 O dacsls” il s G b 5N

Ldd Ol ] celKay b bl claailuy oboll o Jde sl 53 (5 soee

397 oy Sadlgho £ Jooix

el a3 03 2.8 Slads

(5 5l g o ¢ Dleds &31y)

Dokl S35 aul 1 b 531

(@kj.ﬁ}c)v\ﬁ ou}fdu)y&éfﬁjbd‘q- 4.:) L;QL&"LQLA""L")@‘{)‘)L’ o ol

GpLJ,?\‘_;La@)JIJbU)L&:JM_g\ﬁ&ﬁ)uUJ{

O e b Julas 5 031> 25
(0L ie SLKS 5 Sl kS daccalS” sl s 3 b 5

Gl s Shes Jlowi 5 4525 b 5T

(o3 claasl)

w0 (L s ki) 0108 36 51 eslinul 5 Lamaiete Sluil (59,0 3 eslimul ¢ tagh @ sl 5,808 =8 el
Ls Ol 5l el b elasl gadlay byl g Jdhe s 55 SLelsl 5 sl 4 4ie Ol e

Obladl 9 byl y sdlgie .0 J9u>

= A s (k! 4 5he bk
Ay 3 0L w p5Y 35 5T w1
Sl (59,5 e G lge <l Sl 5, Sl e3lizul
aaiza 3| B plaszal 5 (6 Yoty s ey
Sl 655 olasl js (5 4 2 el 5 bl
L o Sl |y gadm U baoyl i 5 e (1S Solel sl
S G by S 5 Dlidsy slas ONE 36 51 eslic
2 (U s ki) S o855 5 5 s (L s 5hics])
ol at il 5 pgden 31 31 ESGST 4 Slals 1)

(u;‘-“ﬁ}.'. Lg\.bdt.‘é\i)

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad
https://www.jvcbm.ir

4. N
_ R

Lyl s daie Olge 4 &Ky Sunde 5 bl ONSKae 5 o o s sl IS b bl

Ls Ol 5zl el b elaml Gladluy byl cop Jde ks 55 Sdstlie

Sl ulpd Gbdlgie T Jyu

05455 ade il oLl gl 5 dlas!
)%J.SCJ‘))‘)}Q‘))L&UMK Q}‘&.&.ﬁ)ﬁfﬁ
w\>,-¢}¢.ou\.lj:>'-¢;).x§;).uqﬁéj oLzl

Olez (KL sl b 0l 1 b ol

J5L 255 5 bwd 0555 b

Salslte byl i

Lo, 055 568

ol 35S 5 (Gl a3 9 (6 5y 4ol Ol
Sy S ke

Ol i SleMbl sl 5

Ol losl s oo & ol S
)K}JQ\J‘E}GJJ&LA@

(ﬁj}l ‘_;Ladﬁé‘.l)

3,03 g 03 1y gladaly 5 JUT ols 31l gl a5 e Slor go §samme 35 5 ol Bas3 35 ks oulgi 5o
4 (5155 s ST ol CiS iy 2 iy 5 AET (sla et li a4 gl (S US s el o
Oles Sy ¢ olazmt s 5 psle oslisal 5 gt Olej 28l 5 wloante 555 ¢(g3lre L 5 1SS
el gladle) oLyl (s Jde (nak 53 ladely dsie Olgie 4 O 2he Culd) hr ote Olas o

Ls Ol ) sl b

Baoly Sdigio Y Jouo

5,5l AET
-Uﬁ °5fJ U:'))‘
ol 6\)3‘&:?635
loutels,
L a g yoby
Sl b 5 1SS S 3l eslizal 53 5l

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




o

4 2
" ¥ A7 & . . k3
.l. YE; 9 s T g0 30 (9 BT 3l dob_fad
8, Vo https://www.jvcbm.ir

JT
R P

N
&
ot

Fle! S polbe o3lil 5 otz Oloj ialS|

i Olas a4 Olas Slads

Wl 0 0313 0L 1§ S 55 G lg Jae b dlaly 53 MAXQDA il e 5 5 5

o Eag

(u.:'..hjj“.i L;LM:.&L:)

e g i g il
— o e e Ly Vo o 1 -
.: el Ak " b i b il
i - i Sl gam I s
] awas i fimiph -+
- y oy
b by 1 ! . i
e =i
@,
2 .
ip iya o) N \ .
e S ;
Ej s Hh @ g oy
dang ‘
E . LR
s * &
o
B
s, b
szt x|
o & _E -
amieg -
oo e
e ; ey,
iy Al el
PR
lJ B e
i [P P 1 P P B
o g ! gl 23t |
e B ‘ biadesd 30 Ry ol
iy i ] udlad s o
iy T * ‘ i m aH
N LR i)
T F iy el
irmpy ; ‘
i 4 ‘
b " o] [
247 S \ ; a
] E £l i s B
: i ¥ 1.
s i i L [E iy i
4
Magew S A s ;
il i b 2
ey T el \..I\.'-||J..-l E]
o [
fred sl " 8
" = k. Sl
" & [} gy
. : i gl
i ik g i " e
g i T L Fonp e
eyl ) s i e
vl =y

ML‘SG o) Lthclifb)Jé Sl sl bbb selsll Jbe oasolis 5 Jgﬁz

MAXQDA2 yl8lp j 9. JKb

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad
https://www.jvcbm.ir

4. N

i
! |
i I
i
! |
i 4:’;5'-;—‘5 | Iy ™, L« L 1 1 |
| Bdads ool g Laagaly
i i r a
ML ; : \ oty 5550 |
: - : [ J},m ] - Ll . ! s .
: I'_-, 8 el dledl | oyl _._.pl L I
i La; = | . . ] LSR5 B KT P
i i L'\:.:HM : J-ILJJ :_F!I:U.I;LI Jl :.JL;,'" | 1 LFI . 1
1 . e |.=,':,. .
{ . . . a - .\5‘:‘ T
i Az Syl i B (L g i) - |1 357,35 I I
| ! . .
! |

Pl oy § sl Svailuy SbsL IdHL Jow ¥ S

S5 4om 9 S

YKU:.ATJ 6‘&4.1;& QJK);M.{C}JJ Lg‘j’ @Ké\i\.&}w US.Q;JE)J cu:,.k}}iw\)J aJﬁTCuﬂwb@b ‘JﬂL-H‘JJ
9 Cal> SleMbt &5 (g 5les g_s':‘f"‘.‘ slas 5o gile slazel a9 Colw gilwang @-‘Jla ¢ g LC}—J.G U”'t’?|j
b i g oS das e Ol el ol L Slels gl slse Olsim oy 5 OV guame 35450 53 S
CLalay SbyL Giss s glae) SiB Sy S Ssls gl calin s ¢S5 bl S ST B el
AT ool g 5 51 (6 sloms ConSls s 487 el 0T 1 ST dal g .S o Lol 1y 5 slaolKa g 5 olez|
ol ol e 55 Jte Olgim ol LolKig 5 cpl b (’K““ 2 5 Slele 5 03,5 palp 4 ar 5 pde )
s b Al s sy o855 slaa s el sl BT e mle b 3T o8 5 IS 4 g
Ll p T LIy S 6 g 55 sl 255 6 55 00 oBC05,3 51 i35k 65 SRl Ly g (5ot
Cole O g ilwang Ashley & Tuten (2019) (Jbs Ol s 5505 Csllos Olages Lo slaasl b zb ol AS o
du}jija..,\}\a;;uéﬂd%T&bgij}o;ﬁ@yé‘ﬂdw&bbQtifia&ﬁjaau:g\u.o-blq%\j
Ob in slazel Cl S LS 3 )f Olad>s pl ;5 Anandaa, Hernindez-Garciaa, & Lamberti (2016)
Slaale) obyl Culbge 53 S S G s e S Ll G b Sl (el glas 01,
LS e Ll elaz

P e A pp S e 5 Ol Cu e (Dbl g Sl gyl Ad jedie sdeT Sy ml el
2SI @l ol L s e 5l el 5 elam] glawiley SbsIL ey Jie o3 Jo (sladl i
LQLAA\AL») &5"’1)‘)"’ 48.«'}3 B )l.xfj;ls JALC ég.’. C)L“—}&L‘ ngjté )‘ ‘;}«,&‘ 9 wL.A aju.'.'.w‘ 45 b)‘b C,,..:&;‘j U'-’-‘

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




A9 et S e 35 g ST b3 4ol fud
https://www.jvcbm.ir

Gadlay Sbolb 31 IS8 ol s g 0diS e IT (gl g, (5,5 ) 4 00 o3 (S Jl 60l ooz
548l O80T 1yl 5 1gme W55 (gl (> 20l Lb DT (SlalS 5 S Ol ps 5 o o lo|
1 oslimal . azsl ails elas] Sl 53 g3 3 i eI b daly 53 Jsol G 4235 503 G om
Ol e s alamd 53 5 T (o 8 ey Ol (Dlomis (55 S a1 31 isle SN (553 (sl frily
S e 5 30ls 6 fge B T o83 3 3 g 5 0L e slazel (6,8 IS8 53 B ol 51 (63,050
Contl ol ) oS ol B85 3 (S pte) (6,18 o3 Kaalon 3 Sk ks Ol e 51 gVl o 43 83 s
Oliien jylo ol b G () 55 odeT oy gl das oo 0L 1y p T (slaolsis b Sl go 55 Ole e
Gbala, 55 Ob i 3k, S 55 L dal, 43 Bowden & Mirzaei (2021) dow 5 457 (glandlan 53 3,05 il
(Pre L go (ST (Sla pate Ol 4 1) Ol Sy e 5 4 p o ke Sl (oS 5 Ollies ol LS planil olazr]
5 de Oliveira Santini, et. al (2020) lw g sla! glaalo, SLHI5L anw g 55 ausm Co pde 28 LS S
el 4 & | 56 al 3,40 ;3 Chen & DiVall (2018)

Glaasli (hash ©ome Aot Olge 4 (sl Gladley LLOLL L aaly 53 ede] sty s olul
S dm g e o Sledst G SV guams ig 5 3 e Sleds 1) elerr] Gl 53 03 28 Slads
Sl by ((alaia 5 ke oS (Slaz g 035 5 55 sl 4) Dibediy 5 il b sF el 2
SLSE 5 DL dacaels Sabys Giyb 5 Obrie b Jalas 5 Ols 28 (el saaSld )3 |y Las]
Ao B (5o 4l sie b bl )3 oleT oy s s glalis b1k 3 See o 9 2 b 3BT 5 (0L e
S35 51 S on it il a1y ol Glalay UL 3 Sl et Ol 4 L oanl 65L
o] Slasilay 3 55 oo plasil lamrl (slasily 53 Slled Gy b 51 Sl o WT oy 3 3 b 5160 6 5T
e b 3 Aledd eslizal T SL,L slacdles gl S5 JUS a4 sy @ 550 olw Cnle s 4
Syt 0¥ Dl A5 gn S o555 O ke 5 Bl Rl 55 0L ke 31 038 S Ol ekl
Geng, et.al, 2020; Gravite & Putnina, ) L& o )Lal -l 31 iy oS d,ﬁ;w Las rl?;;‘ Ol mie Culo,y Ol
S Ol ) eslizul pimean ol olazml latilay b5k drm 5 53 ool Sl 35 O st | A 5 (2021
.(Jacobson, et.al, 2020) 4uS" oo | slazl Gaaila, oL L anw 55 55 (5 5 50

a3 aly Ol g 4 (U s hicy) 018 36 3l aslizal 5 aainte Sl (63,5 31 olial ol oy gl bl
4 was 0 O by s Laasbl cul s gLt 5 2] gellag b elazrl aailoy o515k kol LIS 5
3y g D min 5L i3S, G OSTLS (5 e OLIIE 56 51 eslizul) (6,108 w6351 2l
5 A Bl e e GeESSTE 23T 5 boIL 5T 5 a3 el (8L dacS b 5 6855 sladi sl
31315148 dzes ol JWs & ES 5 ol 31 (gl ST Sl 13 een 4 Bl Bl ol es 4 1y 3L Ol
S oslial 355 Y guams oS Aol Olge 4 I ST (o8 5 Gl 0L, (Ol ia) ald
S 514 el byl 651 pal b Slas e 51 S pgen 3130 Lo g5 (6108 e b s (gLl

grosn S5 2550 53 AET (2l L Sledst b Ly o guams oS5 35 (61 ) seda 313 plar] Cndge b

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




§
79 o g pho 30 9 BT (351 a0l _bad -..
https://www.jvcbm.ir K &

o3litl b 5 03 8 plete 5 &y sl (Gl (sl 457 Sl (6l (65l G la ke B S a e5lizal
U g b 5 (6l OB S (s pme ) pgin OB S Culas 358 o0 03litl ) pgien 3131 ol 5 s e |
Sy Ly pgeas 5 sgin 131 Tyl bt 4 |y Slaks b S s 6SUST Lol 40 sgiie 51 315,108 0
SLCS 5 (g g 3 45 Sl Olbliwe 035 dowte 53 T U1 5 (2505 08 L5 4 ) sedon 1 31 iy 0
Loty 55 Jaoss onl o3 odeT oy s s o 8 8 5 53 (G5ley S (ko 0 8 Olgie 4 S5
(Carvalho & Faria, s,ls glgean i Olad>s C,L:; L fle! laale, oLk ol Sllisl 5 las ol
2022; Islam, et.al, 2021; Weismueller, et.al, 2020)

23 Slayly 5 Slysle gals suS ade L ool Sl 2 Jlesl sla e L kel ol El ol
D355 b (b 5l ler (b et L 01yl Uil a5 ansle psas b5 D58 0D el (548
0L e SleMbl Cotal el )l ¢ wlir] 5 508" 5 (Gh 433 92 ¢ 2 yasb p OIS (L35 05 30 (558 5L 355 5 awd
23 Sdse Ll b 4 ghe Ol e LIS 5 oS Ol s 2o 5 2lld Ol Blo)l s Cole & ol o
Ol s ol o 45 Olen bid bl ) slaellay b elo] lasilay LBl s e s
Sl wsliE 5T 5 T Gl 5 S S (e Sl 5 ST a8 6 Ml slag o oo
S T Al sl 53k 55 5 e 0355 b 1 sl p2ST gslatl s S K5 5 5m
3= oBT L 3T (bl 51 webs5k 53 35 g &Ky 5 Cnlid pide dlo e 53 358 o (lez] Gladila
Ll a bty )3 okeT Cns 4 mls 55500 sled 4 (olazrl Slaala) LU drm g 55 odiplsjl Jule &
Azami & Aine, 2019; Agnihotri, 2021; Ajina, 2019; ) s,ls Calbe Oladse ple glaasl L Jf‘d;\.u
Behzadi Nasab, et. al, 2021)

0ds ST pal ChS iy 2 iy 5 AET e e li a4 sl MEUS mls alel o alg o
(ol S 3l e o3lital 5 smmtna Oloj RIS (5 wleante HB; (Glome L LSS (L 4 51k
il GLOLL (o Jde ol 53 el dlgde Olsie 4 0L e Suld) (e Olas 4 Olas Slads
Sl Sldely o tege S 548 e jabeie bl ell L, ldd Ol 5n) ey b el
3 AT ) sl 4 L5k Sl Al Slg Coda & ol O e (65185 S ¢ olorl Glasila
Jil.aa}_,u:j,ij.x;SQLﬁl,.sjsou\aMadajl?luxﬁq,w@&J;wmwsqlﬁjcﬂw\ﬁ“\;ﬁ
D oS 5 me Vo a3l YY Jlo s Sl ot 55 oK plal S slowl GBS 5 eme w45 5
Liu, Wang, Zhang ) 4315 s (6 ey 4 58 Al Ol 0Ll o5 (6 5 9005 b s sl Lkile 87 5 57 o3l 5
ool b elaml ol ook s Jde S14S das o 0Lt el ol K5 &l 4 (& Qiao, 2023
L g ol 5l S oS Sllan 3L Bl OL e 5 5By (e ST IS e 308 radl (feys 4 (S
Chatterjee & Kar, 2020; Creevey, et.al, 2022; Harb, et.al, 2019; ) ! w)f o3 eslal 5y e (630 5 Olades
.(Nian & Sundararajan, 2022

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




A9 et S e 35 g ST b3 4ol fud
https://www.jvcbm.ir

Sl Ul ol8as 3 DU, 4 o3 35seT 4l ililie 20 s sy ool (oRas laslein
32555k Sl s oy Sl (655 CHAES 5 Saatze s 3 pldtal 5 (55 Vet li ( SLil (S35 oaate
LT ol glaaSls 53 L1856 SSUST U | sies 5Lasl (6l s poaal p i p S5 olelid ) slaie 4 OLS,S
Slomis 51 (6,5 0 b (0L phe SLSE 5 Sl dacaalS” S3bos G b 5D Obrhe b el 5 0sls (28
Y e 5 o5 5 4 ol Lymn A5 ilasstls 5 S 4 ol (S1r 4 SLIE 6 51 eslizal (0,850
IS STl ks B 23 B b e €11 0L fhe 4 ST 3550 00k)0 I8 56 bw
OLbbus slezel Lo g o5 3 Y gammes jl oslizal Jl 3 HI0E 56 S5 adly Sl & b gy s (6l i
U5 0L 2ie b ol 5 mlin (gl gome 5 L oS olail slaaSid 53 Clab i 3e 5 dide aiili L (9313 ol
OIS 56 Calgs 3 5 il o8y 5 elort (slasiliy 51 pslibe sslizul (slialy 53 1 Ol i Sl 5 Lad
a,p)>Jﬂt§,Ct?¢\9>«JQ\4\)@\;mgmubaum,wym,o&:);w;,;gtsu:;u,um

.L&.&q;ﬁbalﬁig};ﬁk}@Tbjoyw

S1oy8 9 K
Q‘J@" u\.>-‘_9 d»)&.n‘ J\)T aKfLJ\J Glf))b Co gl a}; S g g am‘b CJ:N C..»Li) )\ Jlae U‘f-‘ Qlfv\.uuv.i}}

Al el | ilaedls CS lie Gdd ol 53 oS Slalia )8 5 08

Reference

Agnihotri, R. (2021). From sales force automation to digital transformation: how social media, social
CRM, and artificial intelligence technologies are influencing the sales process. In A Research
Agenda for Sales. Edward Elgar Publishing. DOI: https://doi.org/10.4337/9781788975315.00009

Ajina, A. S. (2019). The perceived value of social media marketing: An empirical study of online
word-of-mouth in Saudi Arabian context. Entrepreneurship and Sustainability Issues, 6(3), 1512.
Doi: 10.1016/j.jbusres.2023.113951

Alrawad, M., Lutfi, A., Alyatama, S., Al Khattab, A., Alsoboa, S. S., Almaiah, M. A., ... & Al-
Khasawneh, A. L. (2023). Assessing customers perception of online shopping risks: A structural
equation modeling—based multigroup analysis. Journal of Retailing and Consumer Services, 71,
103188. https://doi.org/10.1016/j.jretconser.2022.103188

Anandaa, A., Hernandez-Garciaa, A., & Lamberti, L. (2016). N-REL: A comprehensive framework of
social media marketing strategic actions for marketing organizations. Journal of Innovation and
Knowledge, 3, 120-180. https://doi.org/10.1016/].jik.2016.01.003

Ashley, C., & Tuten, T. (2019). Creative strategies in social media marketing: An exploratory study of
branded social content and consumer engagement. Psychology & Marketing, 32(1), 15-27.
https://doi.org/10.1002/mar.20761

Asgharzadeh, S. A., Rouholamini, M., Masoumi, SH., Kiapour, A., (2023), Presenting a qualitative
model of the use of social media influencers in the behavior of consumers in the luxury cosmetics
industry. Journal of value creating in Business Management, Volume 3, Number 3, (9), 2023 .

https://doi.org/10.22034/jvcbm.2023.412373.1161
Azami, M., & Aine, M. (2019), the effect of social media marketing activities on brand equity with the
mediating role of consumer perception (case study: auto parts supply companies in Kermanshah

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




79 o g pho 30 9 BT (351 a0l _bad
https://www .jvcbm.ir

o
»
4,
. <

province). Business Management Quarterly, 12(1), 35-46. doi: 20.1001.1.10227180.1399.31.4.4.4
(In Persian)

Behzadi Nasab, N., Andrewage, S., Albonaimi, 1., (2021). Designing the social media marketing
model of chain stores relying on the special value of the brand from the consumer's point of view.
Business Management, 13(50), 112-129. Doi: 20.1001.1.22520104.1400.13.50.6.8 (In Persian)

Bowden, J., & Mirzaei, A. (2021). Consumer engagement within retail communication channels: an
examination of online brand communities and digital content marketing initiatives. European
Journal of Marketing. https://doi.org/10.1108/EJM-01-2018-0007

Carvalho, J., & Faria, S. (2022). Social Media Choice of Generations Y and Z in the Portuguese
Market. In Marketing and Smart Technologies (pp. 377-389). Springer, Singapore.
https://doi.org/10.1007/978-981-16-9272-7 31

Chatterjee, S., & Kar, A. K. (2020). Why do small and medium enterprises use social media marketing
and what is the impact: Empirical insights from India. International Journal of Information
Management, 53, 102103. https://doi.org/10.1016/].ijinfomgt.2020.102103

Chen, E., & DiVall, M. (2018). Social media as an engagement tool for schools and colleges of
pharmacy. American Journal of Pharmaceutical Education, 82(4), 354-364.

Creevey, D., Coughlan, J., & O'Connor, C. (2022). Social media and luxury: A systematic literature
review. International Journal of Management Reviews, 24(1), 99-129. https://doi.org/
10.1111/ijmr.12271

de Oliveira Santini, F., Ladeira, W. J., Pinto, D. C., Herter, M. M., Sampaio, C. H., & Babin, B. J.
(2020). Customer engagement in social media: a framework and meta-analysis. Journal of the
Academy of Marketing Science, 48(6), 1211-1228. https://doi.org/10.1007/s11747-020-00731-5

Fadaei Bazqolah S., & Gharibi H. (2021). The effect of Internet marketing on perceived risk and
customer trust in online shopping (case study: Digikala online store). Specialized Scientific
Quarterly of New Research Approaches in Management and Accounting 5, 151-169
https://majournal.ir/index.php/ma/article/view/714 (In Persian).

Gashi, R., & Gashi, H. (2021). Impact of social media on the development of new products, marketing
and customer relationship management in Kosovo. Emerging Science Journal, 5(2). 325-336.
https://sstn.com/abstract=4063170

Geng, R., Wang, S., Chen, X., Song, D., & Yu, J. (2020). Content marketing in e-commerce platforms
in the internet celebrity economy. Industrial Management & Data Systems. 20(3), 464-485.
https://doi.org/10.1108/IMDS-05-2019-0270

Gravite, V., & Putnina, 1. (2021, May). Stem students’engagement to foster international marketing
through digital content. In society. Integration. Education. Proceedings of the International
Scientific Conference (Vol. 1, pp. 163-183).

Harb, A. A., Fowler, D., Chang, H. J., Blum, S. C., & Alakaleek, W. (2019). Social media as a
marketing tool for events. Journal of Hospitality and Tourism Technology, 10(1), 28-44.

Iacovou, C. A. (2021). Social media marketing in hospitality and tourism organisations. International
Journal of Teaching and Case Studies, 12(2), 105-118. Doi: 10.1504/1JTCS.2021.116133

Islam, J. U., Rahman, Z., & Connolly, R. (2021). Commentary on progressing understanding of online
customer engagement: recent trends and challenges. Journal of Internet Commerce, 20(4), 403-
408.

Jacobson, J., Gruzd, A., & Hernandez-Garcia, A. (2020). Social media marketing: Who is watching
the watchers?. Journal of Retailing and Consumer Services, 53, 101774. https://doi.org/10.1016/j
Jjretconser.2019.03.001

Khan, 1. (2022). Do brands’ social media marketing activities matter? A moderation analysis. Journal
of Retailing and Consumer Services, 64, 102794. https://doi.org/10.1016/].jretconser.2021.102794

Li, F., Larimo, J., & Leonidou, L. C. (2021). Social media marketing strategy: definition,
conceptualization, taxonomy, validation, and future agenda. Journal of the Academy of Marketing
Science, 49(1), 51-70. https://doi.org/10.1007/s11747-020-00733-3

Liu, J., Wang, C., Zhang, T., & Qiao, H. (2023). Delineating the effects of social media marketing
activities on Generation Z travel behaviors. Journal of Travel Research, 62(5), 1140-1158.
https://doi.org/10.1177/00472875221106394

S35 5 el b elor] Skl L s e 5 1831 pa mm S k(303 ke 1,85 ¢ 5o a2 Ol s el does




A9 et S e 35 g ST b3 4ol fud
https://www.jvcbm.ir

Mahmut, B., Huseyin, K., Selin, S. F., & Ozlem, A. (2022). Determinants of Consumer Attitudes
Towards Social Media Advertising: Evidence from the Turkish Airline Industry. Studies in
Business and Economics, 17(1), 5-23.

Moradi ziba, S., Abbasi, J., Radfar, R., abdolvand, M. A., (2023). Designing the pattern of causes and
consequences in the implementation of digital marketing strategies in successful Iranian startups
with Mixed method Research. Journal of value creating in Business Management, Volume 3,
Number 3, (9), 2023. https://doi.org/10.22034/jvcbm.2023.389183.1068

Morales, K., Sosa-Fey, J., & Farias, J. (2017). Social Media: Are the Benefits Worth the Risks for
Business? International Journal of Business & Public Administration, 14, 87-97.

Nian, T., & Sundararajan, A. (2022). Social Media Marketing, Quality Signaling, and the Goldilocks
Principle. Information Systems Research., 33(2), 540-556. https://doi.org/10.1287/isre.2021.1067
Nyagadza, B. (2022). Search engine marketing and social media marketing predictive trends. Journal

of Digital Media & Policy. 13(2), 341-357. https://doi.org/10.1386/jdmp_00036 1

Pan, Y., Torres, I. M., & Zuiiiga, M. A. (2019). Social media communications and marketing strategy:
A taxonomical review of potential explanatory approaches. Journal of Internet Commerce, 18(1),
73-90. https://doi.org/10.1080/15332861.2019.1567187

Roozfarakh, A., Mansouri, H., Mohammadi, M., & Sadeghi, M., (2021). The role of social media
marketing factors on brand image and awareness by mediating the involvement of sports brand
social media users (case study: Instagram social network). Scientific Quarterly Journal of
Communication Management in Sports Media, 9(1), 66-82. Doi: 20.1001.1.23455578.1401.9.4.1.3
(In Persian)

Saifullahi, N., & Alexandria, N., (2021). Social media marketing and consumer purchase intention;
Image mediation and brand awareness. Studies in Consumer Behavior, 8(3), 9-9.
https://doi.org/10.34785/J018.2021.772 (In Persian)

Siimer, S. I. (2020). A New Marketing Trend in the Digital Age: Social Media Marketing. In Digital
Business  Strategies in  Blockchain  Ecosystems (pp. 133-151). Springer, Cham.
https://doi.org/10.1007/978-3-030-29739-8 7

Salavatian, S., Rohbakhsh, M., & Darfashi, A., (2017) Factors affecting the marketing of Iranian
movies through social media. Quarterly Journal of Culture and Communication Studies, 151-175,
19(41). https://doi.org/10.1016/j.ausm;j.2020.03.002 (In Persian)

Weismueller, J., Harrigan, P., Wang, S., & Soutar, G. N. (2020). Influencer endorsements: How
advertising disclosure and source credibility affect consumer purchase intention on social media.
Australasian marketing journal, 28(4), 160-170. doi/abs/10.1016/j.ausmj.2020.03.002

Yazdani Kachuei, Z., korhani, M., & kosari, A. (2021). Investigating the effect of social media
marketing on brand loyalty with the mediating role of trust and brand equity(Case study: Bank
Mellat Isfahan branches). Journal of value creating in Business Management, 1(2), 39-57. doi:
10.22034/jbme.2022.332561.1016

S35 sl el b elort Saailay Sl s e 5 1631 pe m 8 S (s 553 5k 1,85 ¢ 5o a2 Ol Sl ol Ao




